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PetSmart, America’s leader in grooming 
services, needs qualified associates. Work in
a professional environment that uses the most 
up-to-date equipment to provide safety and 
comfort for pets in our care.  

PetSmart groomers receive full-time 
benefits*, including: 
•	 Health,	dental	and	vision
•	 401(k)	with	company	match
•	 Company-paid	training	
•	 Tuition	reimbursement
•	 Paid	vacation,	holidays	and	sick	days
•	 Generous	store	discounts
•	 Advancement	opportunities
•	 Cell-phone	service	discounts
•	 Many	company-provided	supplies		
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•	 Salon	Managers
•	 Professional	Bathers
•	 Pet	Trainers
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Not a groomer yet? Enroll in our Certified  
Grooming Academy, which you could 
complete within six months. You’ll enjoy 
competitive salaries and great benefits, 
including commission and tips!

Apply at petsmartjobs.com
* Ask about eligibility requirements.

Equal opportunity employer m/f/d/v.  PetSmart is a drug-free workplace.
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brightener leaves hair shaft 
clean, not coated with by- 
products. Gently lifts excess 
oils and dirt. Bring  out the 
true color of your grooms. 

Whiter whites without a “whitening” shampoo. 
Blacks so dark your clients won’t believe it.

PREMIER SPRAY
Leave on protection shines and moisturizes coat. 
Enhances color. Cuts static. Makes scissoring a 
breeze. Clippers glide through the coat.

PREMIER CREAM RINSE 
Instant tangle free brushing and the 
ultimate shine. Conditions dry, brittle hair. 
The softest coats you’ve ever touched. 
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FOR A DISTRIBUTOR NEAR YOU PLEASE CALL

  

IT TAKES MORE THAN JUST SHAMPOO ALONE
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Color Intensifying
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� by Emily Rupe   �

‘T was a Saturday 
with a full moon 
expected that 
evening. Need I 

say more? Every kennel had an oc-
cupant: an incessant, howling, bang-
ing resident. Both human and canine 
customers, wrapped in some mystic 
force’s embrace, felt compelled to issue 
impossible or ludicrous requests and 
behave as if all common sense was lost. 
It was only 10 a.m., but I had already 
come to the conclusion that it was 
going to be a margarita night once I 
survived this test of moral and man-

nerly fortitude.
After politely locking horns with 

a geriatric customer who refused to 
forsake vanity for the comfort and 
safety of her 14-year-old Schnauzer, I 
thought it best to work on the mind-
less Lab mix shave down. While not a 
showcase piece or one for the port-
folio, at least it would be easy money 
with a sweet pup and would allow me 
some re-composure time. For the next 
hour and a half, I labored on the Lab 
mix, turned up the tunes, and put 
my mind to ease. Upon completion, I 
promptly put him back into his kennel 

and began to work on the next beast.
Just as I started the next unwill-

ing victim, I heard our bather yell for 
me from the back room. Our bather 
Tyler, the owner’s 21 year-old son, is 
the embodiment of the Brawny paper 
towel man sprinkled with a little 
Gordon’s � sherman strutting in either 
a pink or purple smock. A former foot-
ball player, he’s huge. Quite frankly, I 
think he could pick me up and toss me, 
so to hear that urgency in his call was 
unsettling. I knew it could be nothing 
good. Without missing a beat, I put 
my current project up and went to see 

JAWS 
OF LIFE



MENTION DEPT. 671 FOR A FREE CATALOG 
SHOP PETEDGE.COM | CALL 800-PETEDGE
SEE MORE SOLUTIONS AT PETEDGE.COM/GROOMER_SOLUTIONS

I’m a Groomer

FREE 
SHIPPING

Orders of $150 or more,
 Including Shampoos! Use Code FSBM.

Some exclusions apply.  

And time is money. I know I’ll 
always pay the lowest prices 
and get everything I need with 
product solutions from PetEdge.
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what all the commotion was about.
Reaching Tyler, I saw what had 

riled him up and caused a slight panic. 
� at sweet, simple Lab mix had de-
cided to bite the metal kennel door and 
inadvertently got his snout stuck be-
tween the rungs. With his mouth wide 
open and teeth overlapping the bars, 
we needed to � gure out how to free 
this dog from his self-induced moron 
moment. Without the risk of losing 
teeth, we couldn’t just apply pressure 
and push from the front, so I sent 
Tyler to the tool kit for a pair of pliers. 
� e both of us quickly ran through our 
options out loud: have Tyler attempt 
to bend the bars with the pliers, get 
the kennel door o�  and tote the door 
with the dog to a professional, or try 
and manipulate from behind and see if 
we can get the right angle so that the 
dog can free himself. We decided to try 
the third option with the other two as 
last resorts. 

I greased up the bars with some 
conditioner and positioned my chubby 
rear in the kennel behind the dog. 
Tyler held the door open, and I twisted 
and manipulated the unhappy pris-
oner. Just as the pliers were looking 
like our only option, POP! � e nose 
was free, and teeth were unharmed. 
We both panted, caught our breath, 
and said a thank you to the Big Guy 
upstairs. As if a telepathic bond were 
shared, we both said in unison, “Let’s 
not put him back and attach him to a 
table out front instead!” 

Lesson learned, embarrassed, or 
merely exhausted, the Lab laid down 
and quietly lounged until his mom 
came. As she paid his bail money, she 
inquired as to how her little furry man 
behaved. Of course we told her what a 
sweet boy he was and how we appreci-
ated having such a good one during 
this hectic day. We casually mentioned 
that, in the future, we’ll avoid the ken-

nel completely and groom him straight 
through so as not to risk injury, since 
he likes to chomp on the kennel door 
in protest of his incarceration. 

What � owed from her mouth next 
made me want to take my palm to her 
forehead and yell, “DUH!” “Oh, yeah! I 
should have remembered that! He has 
a history of getting himself caught. 
Heck, once at the vet, he got stuck 
so bad they had given him a muscle 
relaxer to knock him out, because he’d 
given himself lock jaw. � ey practi-
cally had to get out the Jaws of Life.” It 
took every ounce of restraint for both 
of us not to � y over that counter like 
spider monkeys. About to give myself 
lock jaw from gritting my teeth into a 
smile, I replied, “Oh, good to know. I’ll 
just make a note of that in our records 
for next time.” It had o�  cially gone 
from a margarita to a straight tequila 
night. �

A Biodegradable •  DEA and
Paraben Free line of shampoos 

for your best friends

Look for us at 

2013 Groom Expo 
in Hershey, PA

(740) 694-8836
www.tendagroom.com

NEW2013
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GETTING DOWN TO 

BUSINESS
by Teri DiMarino

Now I am putting the shoe on the 
other foot. I have asked competitive 
groomers what they � nd annoying 
about judges. No bashing was allowed, 
as the judges did not do that to the 
competitors. Just good, solid input 
was requested and submitted. I asked 
for it, and I got it! Some responses 
came as a surprise; some did not. I got 
some very brief and concise answers, 
and some were voluminous. I do un-
derstand that these are the opinions of 
the few people who answered my social 
media request, and I am pleased that 
these progressive groomers tossed in 
their two cents.

“TELL US HOW YOU REALLY FEEL…”
� e number one complaint coming 

from competitors about judges today 
involved critiques, ranging from incon-
sistent critiques to “I can’t locate my 
judge.” As a judge, I � nd that to be an 
interesting observation, as only a frac-
tion of the contestants traditionally 
approach a judge after a class. � ere 
are some competitors who always stop 
a judge immediately after and ask for 
a critique. Judges and contestants are 
always in a hurry to get things � n-
ished so we (collectively) keep it brief, 
sincerely attempting not to turn it into 
a grooming lesson. Other competitors 
(most, I would say) just pack up their 
stu�  and leave the ring. Personally, 
I have had show promoters mention 
that the judges are willing and avail-
able to give critiques only to have one 

or two of the entrants ask. 
Just recently, a fellow judge 

showed me a lovely “after” picture of 
an entry and asked if this competitor 
had requested a critique. She was so 
close to being awarded a nice piece of 
the class with some simple changes 
to her pro� le. I said, “No, she didn’t,” 
and we both shrugged our shoulders, 
wondering why some people don’t ask. 
� e critique thing goes both ways. A 
judge will seldom, if ever, volunteer a 
critique, as we don’t want to appear 
pushy or o� ensive. We are also, for the 
most part, uncomfortable about giving 
a critique around a group of people, as 
it often can put the contestant or the 
judge in an awkward position. 

Some ask for written critiques, 

JUDGING JUDGES
WHAT GROOMERS IN THE COMPETITION 

RING FIND ANNOYING ABOUT JUDGES

My column back in June highlighted a side of the competition ring, which, to my knowledge, 

had not been addressed. It brought to light some of the things that judges � nd irritating, an-

noying, or downright unnecessary in the contest ring. I would like to thank the readers for 

the positive feedback I got from that column, as many contestants saw themselves in some of 

those o� enses. It all goes toward making us all better grooming competitors.

�



A Groomer’s

•  Durable all-steel construction

•  Cuts drying time by 75%

• Promotes healthy skin and coat

• Variable speed control for grooming  
 all dogs, big and small

Variable speed control for grooming 

For 28 years, groomers like you have relied  

on Metro® Air Force® dryers to deliver quality  

service. Our full line of American-made dryers are 

powerful, user-friendly, long-lasting and backed  

by nearly 75 years of industry experience.

For details about our full  
American-made product line, visit: DOGDRYER.COM | 1.800.822.1602

Deliberately made better in the USA®

The configuration and coloring of the Air Force® Blaster® is a US Registered trademark of Metropolitan Vacuum Cleaner Company, Inc.

Model B-3V
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and I can understand where that 
might be very helpful. If anybody out 
there has ever seen my handwriting or 
that of my fellow judges, anything in 
writing is something you don’t want. 
My handwriting and printing looks 
like some cryptic hieroglyphics from 
the dark ages. In fact, have you ever 
noticed that the better a groomer is, 
the worse their handwriting is? Many 
judges have their own set of “codes” 
or shorthand that helps them through 
the class quickly and e�ciently, mak-
ing written critiques di�cult if not 
impossible to understand. Would you 
rather have a judge who watches the 
class and takes short notes or a judge 
that is glued to the paper, writing 
volumes that you probably wouldn’t be 
able to understand anyway? Written 
critiques are time consuming and can 
be easily misunderstood. You are bet-
ter o� just going directly to the judge 
and making your request. 

Please, don’t ask the judge what 
you did wrong. �at starts the conver-
sation o� in a negative vein. Ask what 
you could do to turn your groom into 
a winning groom. Please understand 
that we much prefer to address what is 
right and how to make it better than 
just what is wrong. One competitor 
called this a “critique sandwich.” Say 
something nice, then add a “needs 
improvement,” and follow it up with a 
positive point. Understand that some-
times it’s very di�cult to �nd positives 
about a particular groom. We all really 
try to be constructive. We understand 
that competitors and judges can be a 
bit stressed, and sometimes what we 
say may be misconstrued. Let’s face it. 
Sometimes competitors only hear what 
they want to hear. A critique is not 
always critical! A critique can be posi-
tive feedback. Don’t be surprised if the 
reason you did not place higher is be-
cause you were simply “out groomed.” 

Judges really never intend to hurt your 
feelings, but sometimes the truth can 
be brutal, and this does not make us 
happy!

A COUPLE OF TIPS ON OBTAINING 
CRITIQUES… 

Bring your dog with you. If you 
can’t, then tell the judge where you 
were located in the ring. Please un-
derstand why we may want to consult 
our notes about the class. We want to 
make sure we have the right dog. You 
would be surprised at how a judge will 
remember the dog and not the groom-
er. �ey may know you as “bu� Cocker 
lady with the purple smock.” Please 
don’t take that as an insult. �ere are 
a lot of new, very good groomers out 
there, and we have to remember you in 
some way. Approaching a judge after 
hours or during dinner can be a bit 
awkward. I have been at dinner with 
fellow judges only to be accosted in the 
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middle of the main course and grilled 
like a hamburger about a placement. It 
is a very good idea and a sound sugges-
tion to wait for a more opportune time.

A LITTLE ROUGH JUSTICE…
Another major annoyance from 

competitors is rough combing by 
judges, and I have to agree with that. 
A judge doesn’t have to rip through 
a dog’s coat like Sherman through 
Atlanta. I have witnessed judges rak-
ing through a dog, and I am never 
quite sure what they are looking for, 
as it doesn’t take much to �nd rough 
scissoring. Please understand that 
sometimes scissoring is what may be 
separating a �rst from a second place. 
When a judge pays close attention to 
scissoring, just know that they are 
probably just checking for detail and 
prioritizing their placements. Just an 
added note: some shows have awards 
for scissoring, and the judge assigned 
to this class is not checking anything 
other than scissor work. It is their job 
to get in there and look! 

As a rule, judges will respect a 
spray-up Poodle or Westie as a “no-
comb zone” (I love that phrase!). It’s 
silly to try to pull a comb through these 
product-laden areas of a dog. Many 
groomers also add a lot of product 
to the legs of some dogs, and judges 
realize that, but sometimes we’ve run 
across so much product in body and leg 
areas of a dog that it’s di�cult to see if 
the hair has been trimmed, stripped, 
or just “sprayed and molded” into place 
like modeling clay. Please understand 
that a judge needs to look, so if you 
have a lot of product in the dog in areas 
other than the head, you can expect a 
little bit of combing. 

THE “MAT” FAIRY…
You believe you’ve done a nice job 

on your dog, and then the judge comes 
over to your table. With a wave of the 
magic comb, “poof!” A mat appears! 
Yes, judges �nd mats, tangles, snarls, 
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or whatever else you want to call them. 
Mats are generally found in the dark 
recesses of a Cocker’s armpit or hidden 
between the toes of an Airedale. Yes, 
I agree that poor combing techniques 
and static can make hair “cave in on 
itself.” Grooming loops and collars can 
also cause tangling that will get hung 
up in a comb, and a judge has to be 
careful not to cause some of this mess 
themselves, but you would really be 
surprised at what a judge �nds in some 
coats. Speaking from experience, if I 
�nd one, I go in a second time, some-
times with my �ngers, and feel for it, 
hoping I didn’t cause it by quickly �ick-
ing the comb. If I �nd a “true” mat, 
I try to let the contestant see it, and 
then I tuck it back into the coat. I will 
not embarrass the competitor, and if I 
ever have, I apologize. But it will count 
against you in the �nal judging. Some 
contestants wonder why an entry with 
mats or tangles doesn’t disqualify. If 
we see it on the pre-judge, it better 
be out at the end of the groom. And 
sometimes there’s nothing else worth-
while in the ring to choose from. More 
on disquali�cations later.

THE TOWER OF BABBLE… 
Most of the judges I know go out 

of their way to try and make a com-
petitor comfortable, particularly the 
novice and intermediate contestants. 
New competitors need a little more 
“comforting,” and we are more than 
willing to spend the time with them. A 
suggestion I will give to new competi-
tors: please don’t be afraid to approach 
your judge for a critique. We were ALL 
in the same position as you once. We 
ALL had our �rst time in the ring, and 
we ALL had the jitters about asking 
how to improve. 

A concern that annoys several 
competitors is when judges talk inces-
santly to a competitor during the 
pre-judge or judging process. �is 
happens a lot in the Open ring, as 
many of the people know each other. 
I agree. It must be kept professional, 
and each contestant should be treated 
with the same procedures with a little 
more time spent on newbies. Some-
times it’s just really hard to ignore 
someone you’ve been in the ring with 
or have known for a long time. �is is 
especially di�cult for judges who may 
have just left the contest ring and have 

their �rst judging assignments. I un-
derstand that it can be unnerving and 
give the impression of favoritism, but 
I know that many judges are harder on 
the people they know more than ones 
they don’t.

THE SAME THING,  
OVER AND OVER AGAIN…

Yes, judges get tired of seeing the 
same style dog entered time and time 
again. Yes, they may get placed a lot, 
but we still have to judge each dog on 
that particular day and compare it to 
the other entries for placements. I am 
speci�cally referring to curly coats 
over drop coats. Without a doubt, 
curly coats are easier to get that nice 
�nish on than wavy or drop-coated 
dogs, but a lot seems to go wrong with 
those “alternative” coats, as you can 
probably imagine. Notes are made 
about coat type and texture, like soft 
puppy hair or changing coat. It a�ects 
scissor work, but how can a judge 
reward a roughly scissored soft or 
drop coat over a nicely scissored curly 
coat? Judges like to see variety, and 
they do consider coat di�erences in 
the “di�culty factor” column, which 
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does come into play when all things are 
equal. It’s tough to give a � rst place on 
di�  culty alone. Judges still make their 
selections on neatness of the work, 
style, symmetry, and balance, and 
these factors are all in play, along with 
di�  culty, in the � nal decisions.

WHEN IS “ENOUGH” ENOUGH?
Some people asked why a judge 

doesn’t let a competitor know if they 
have enough or too much coat before 
the class starts. A judge can disqualify 
blatant pre-grooming, but sometimes 
it’s very di�  cult to really de� ne pre-
groomed. We have seen dogs that are 
six to eight weeks out of their last 
groom but have had such beautiful 
scissor work laid in that they look 
freshly � nished. Just know that judges 
make notes about this, like we make 
notes of excess coat. Both of these fac-
tors go into the “di�  culty,” column and 
sometimes too little hair is a bigger 

handicap than too much. When time 
is up and there is a Mini Poodle and a 
Standard Poodle next to each other, 
and they both have an equal amount of 
hair under their tables, we know who 
came in with more. I was asked why we 
don’t disqualify these dogs. More on 
that later.

GIVE ME A MINUTE!
Several other issues were men-

tioned, like waiting until tables are 
totally cleared o�  and the dog is set up 
before approaching. I agree that it is a 
nice picture to present, but it’s really 
okay. We have been watching you and 
your dog. Being � rst or last to set up 
really doesn’t make a di� erence in 
what a judge is looking for. Everyone 
is on a tight schedule, so if a judge can 
get through their class in a timely fash-
ion, you just may be able to relax your-
self and your dog a little sooner. While 
we are on that subject, please don’t be 

tempted to blow the hair o�  your table 
in an e� ort to clear it o�  quickly. We 
all get enough particulate matter in 
our lungs on a daily basis, and we don’t 
need any more. It would also behoove 
a contestant if they stacked the dog for 
judging. We often see this neglected 
in the novice ring, and we try to help 
the contestant understand that it is to 
their bene� t to present the dog in its 
best light. 

WHO’S ON FIRST?
Mention was made about some 

shows changing or adding judges at 
the last minute. While most shows 
pre-publish their judges, we all know 
that last minute emergencies do hap-
pen, and judges are not immune to 
having to cancel assignments under 
urgent circumstances. � e show 
promoter does their best to assure 
that there are no con� icts, but if there 
are issues, the contestant should be 
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given the option to pull their entry, 
just like a dog show. Such is the case 
for single-judge shows. Team judged 
shows, like Barkleigh shows, usually 
have a published “core” team of judges. 
�ese are judges that are there judging 
every class and have seen every dog. 
�e show promoter will bring in other 
judges to help get through large classes 
in a timely fashion, but in the case of 
team judging, all of the judges discuss 
all of the grooms with the entire team, 
perhaps dismissing themselves from 
some selected discussion in the event 
of a con�ict. Technical judging is left 
up to the judges who combed, and 
their �ndings are shared with the rest 
of the team. For instance, there may 
be a dog with a lovely pro�le, but the 
technical judges may mention poor 
scissoring or perhaps a minor injury. 
On the other extreme, they may give 
credence to someone whose pro�le 
may be a bit o�, but they did a bang-up 

job with a di�cult coat. Team judging 
brings many eyes to the table, and it’s 
interesting how often the entire team 
comes up with the same results.

DQ, AND I’M NOT TALKING  
ABOUT DAIRY QUEEN!

Some people ask why a judge 
doesn’t disqualify an entry that is mat-
ted or dirty or lacking coat – things I 
mentioned previously. Disquali�cation 
of an entry is much more di�cult than 
you can ever imagine, and if a judge is 
going to DQ a dog, they better have a 
real good reason. Dogs lacking coat are 
right up there, but how should a judge 
react when a competitor tells them 
that they are going to attempt to make 
a distinct change in the groom, some-
thing the rules call for in the coat cat-
egory, and then don’t? Judges usually 
see more of the matted or dirty dogs 
in the novice division, and while they 
may mention it after the class is over 

(if the contestant comes for a critique), 
they really don’t want to cause a stir 
and embarrass or discourage a newbie. 
All these things are taken into account 
during the judging process.

ONE FINAL WORD ON DQ’S… 
If you are competing in a three-

tier show where all of the entries in a 
class count toward GroomTeam USA 
points, and those points are just sit-
ting on the right number of dogs for a 
“major” number of points in that class, 
how would you like it if a judge DQ’d a 
dog for some minor infraction, like a 
mat in the pit during pre-judge or a de-
batable lack of coat? �at disquali�ed 
dog would have to leave the ring and 
that “major” might be broken, depriv-
ing the winners out of some coveted 
GT points. Yes, there ARE legitimate 
reasons to disqualify an entry, but the 
grounds for a DQ have to be beyond a 
reasonable doubt. 

“I love my Groomer’s Best stainless steel dog bathing tub. I
have some back problems but I can groom four big poodles
in one day without back aches because it’s so easy. And I
can blow dry them in the tub too. My husband has done
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behind this. It’s so well made. And as far as I can see using
it, I don’t know who designed it, but whoever it was, they
had everything in it that makes it more comfortable for the
groomer – you know convenience, comfort, and
performance. To me it’s the Mercedes of bathing tubs.”

Evie Moder
Poodle Enterprise

North Kingstown, Rhode Island

“To me it’s the Mercedes
of bathing tubs.”

Evie Moder

813 Birch Street l Brandon, SD 57005
www.GroomersBest.com
605-582-3013
Email: customerservice@groomersbest.comProudly made in the U.S.A

Ad2(7"x4-7/8")-print:Layout 1  6/17/13  3:46 PM  Page 1

READER SERVICE CARD #10389



GroomertoGroomer.com

“Just wanted to say thank you for your product.  I picked up a sample at All American
 Grooming Show in Wheeling yesterday, came home and tried it on a #30 ceramic 
 blade that has been dull for a while (despite replacing the ceramic cutter).  It works
 like new!!!  Thanks again and I will be telling everyone in the business about it.” 
         -  Diane, Stylist

“I am so excited about Clipp-Aid!  I use it on my clippers and trimmers and it really
 works.  I no longer have to send out my blades out to be sharpened, which allows
 me to save so much money.  I can sharpen all my blades right here in my salon.” 
        -  Kim, Pet Groomer and Salon Owner

SPECIAL OFFER
Groom Expo 2013 in Hershey, PA

1 FREE CLIPPER BLADE SHARPEN
Bring your clipper machine with its dull blade.

See how it works at www.ClippAid.com

Sharper, faster grooming every time!

NEW METAL  BLADE  SHARPENING  TECHNOLOGY

Easy to use.

Sharpen blades like new in seconds.

All natural ingredients.

Save time. Save money.
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THANKS FOR NOTICING…
My survey brought about some 

good comments in this area. �ey 
like it when the judge is considerate 
of a dog’s “issues,” like a sore leg or 
shyness. Judges usually make notes of 
this, but it can get pretty busy behind 
that clipboard, so please feel free to 
remind us. Many of the judges I know 
ask the dog’s name and try to move 
slowly around the shy ones. On the 
other hand, if you are a competitor and 
have a dog with a bit of questionable 
temperament, please let us know! �e 
stress of travel and competition can 
challenge even the best of tempera-
ments, but if your dog has a “history” 
of erratic behavior, you may be better 
o� selecting another dog than having 
a problem. You don’t need the stress, 
and neither does your dog and judge!

FINAL THOUGHTS
When a competitor grooms their 

dog in a contest, they are totally fo-
cused on that dog and that groom. It’s 
almost like they are too close to their 
work and in their own little world. 
Sometimes that jades their vision of 
what they have done right or wrong. 
�ey work very hard and can’t imagine 
why they didn’t get a piece of the class. 
To have one’s talent dismissed like 
that can hurt, and it’s never a judge’s 
intention to do that. Please be objec-
tive about your work. Understand that 
sometimes it really does come down to 
hairs. Literally! 

THANK YOU!
I would like to thank the com-

petitors who stepped up and gave me 
feedback! It’s been a while since I was 
in the ring, but I do remember that I 
had a lot of “questions” back then, and 
many of them are still relevant today. 
A lot of things have changed. Rules are 
more concise. Judging procedures are 

more rigid. Prizes are much bigger, and 
points are on the line. We have all had 
to make adjustments, and it is all for 
the better. Our industry continues to 
grow. Interestingly enough, there are 
quite a few recently retired competi-
tors who have seen their way back into 
the contest ring in a judging capacity. 
We all welcome them wholeheartedly, 
but one of the funny things that every 
one of them has mentioned is, “Wow! 
I had NO idea what you see on this 
side of the comb!” What an epiphany! 
Maybe I’ll have to interview them for 
my next column! �

See you ringside!

Teri
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Visit our website to see what other groomers have to say 
about the Prima Bathing System.

JODI MURPHY

     Help     your              clients with 
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house training,       
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and more!

www.clickandtreat.com

A collection of more than 60 articles 
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L ast fall, Superstorm Sandy 
devastated the Eastern Sea-
board of the United States. 

Earlier this year, parts of Canada 
experienced massive � ooding, and a 
massive tornado tore through Okla-
homa, carving a path of death and 
destruction as it went. Many groomers 
were hard hit by these events and saw 
everything that they had worked their 
entire lives for disappear in an instant.

After these disasters, many 
una� ected groomers went above and 
beyond to get resources together to 
help the other groomers who had lost 
everything: their homes and salons or 
mobile vans. Even if their workplaces 
survived, many of the storm-ravaged 
stylists could no longer make a living 
because all of their customers had also 
lost everything, and getting their pets 
groomed was not a priority or even a 
possibility. 

As hard as those well-meaning 
groomers tried, there was little that 
each of them could do alone faced 

with the overwhelming circumstances. 
Some of the groomers who were most 
a� ected by these disasters were in des-
perate need of help and did not know 
where to turn.

Ileana Nogueras, a groomer 
from Delaware, experienced the utter 
destruction of Superstorm Sandy. She 
personally knows many of the groom-
ers that were in really bad situations. 
� ey had lost everything and had no 
way to make a living. Ileana was one of 
the big-hearted, caring groomers who 
tried to help everyone possible, but 
there was little structure or organiza-
tion to their e� orts.

� is past Fourth of July, Ileana 
put a plan in motion that had been 
brewing in her thoughts for a long 
time—the formation of a fund to 
assist groomers that are a� ected by 
emergencies or disasters. “I’ve been 
thinking about it and talking about 
this concept for a while now,” says 
Ileana. “I feel strongly that this is 
something that really needs to be 

created. What I want to do is have a 
starting point so people will know that 
the group is there.

“I began to get things organized,” 
says Ileana enthusiastically. “We already 
have a board of directors in place, which 
is made up of seven highly respected 
members of the grooming industry. � e 
board of directors works entirely on a 
volunteer basis—no one gets paid. All 
of the money collected will go directly 
to recipients, except for necessary costs 
like postage and PayPal fees. 

“� e wheels are turning,” shares a 
determined Ileana. “We have applied 
to be a 501(C) non-pro� t organization, 
and we will be known as the Groomers 
Emergency Assistance Fund. � e weath-
er is crazy, and emergencies are going 
to happen. When they do, groomers 
will have the GEAF to contact. When 
a request comes into the GEAF for as-
sistance, the board will vote on it and 
make a decision.

“I have to be candid,” Ileana con-
tinues. “Not having money to make 

The GROOMERS 
EMERGENCY 
ASSISTANCE FUND

� by Kathy Hosler   �
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your car payment is not an emergency, 
but if you experience a disaster and 
lose your home, salon, or grooming 
van, that’s a di� erent story. And we are 
learning how to do things better as we 
grow.”

In the aftermath of the twister 
that tore through Oklahoma, groom-
ers needed box fans to dry dogs and to 
move air in their grooming locations. 
Lori Craig made that need known 
on Facebook. Several groomers went 
online and purchased box fans from 
the Wal-Mart closest to Lori’s location, 
and Lori was able to pick the fans up 
that very day.

Another idea that is in the works 
is to have a contact in every state, 
which could store donated grooming 
equipment. If someone needs it, they 
can get it to them quickly, and they can 
be back in business and put food on 
their table once again.

Ileana also sees a great need for 
every groomer to plan ahead and pre-
pare for disasters that can be avoided. 
“As an industry, we have come a long 
way,” a�  rms Ileana, “but we have 
a long way to go. I would like to get 
groomers thinking about taking better 
care of themselves and to continue 
educating themselves. I think it is a 
real crisis that the great majority of 
groomers don’t have health or disabili-
ty insurance—or a nest egg to fall back 
on. If they don’t work for a week, they 
don’t get paid. When things like Super-
storm Sandy, destructive � ooding, and 
the Oklahoma tornado happen, that’s 
when these things hit home.”

People ask Ileana how much help 
the GEAF is going to be able to give. 
“Every bit helps,” says Ileana enthu-
siastically. “We have really generous 
people in the grooming industry who 
will gladly give what they can, even if 

it is a small amount. And anyone can 
make donations to the group at any 
time, not just when there is a disaster,” 
says Ileana. “At this time, the best way 
to make a donation is through PayPal. 
� e organization’s email address is 
geaf2013@aol.com.

“We are working hard to spread 
the word about GEAF by sending infor-
mation to Facebook groups and other 
groomers associations,” she continues. 
“We all know di� erent people—the 
more you put it out there, the more 
people you will reach.”

Going the extra mile is a way of 
life for Ileana and everyone who is 
associated with the GEAF. � ey know 
that groomers everywhere are willing 
to help when there is a need. “We can-
not do it without lots of help… time, 
money, ideas—there are countless 
ways that everyone can help,” encour-
ages Ileana.

You will � nd Ileana and the 
Groomers Emergency Assistance Fund 
booth at Groom Expo in Hershey, Penn-
sylvania, this September. Stop by and 
see what it’s all about. �
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� by Dawn Omboy   �
www.queenofcolor.com

S ometimes life just keeps even 
the best groomers busy, and 
if you are a � u� -a-holic like 

me, that could mean you � nd yourself 
with way more coat than you have time 
to keep up with. We all know what 
happens then. Yes, indeed it happened 
to me. Brook was matted way more 
than would have been comfortable 
to be dematted, so after � ve years of 
� u� , I clipped her down short. I did, of 
course, leave her head and crest full, as 
well as her pom-poms. Brook was lov-
ing the short cut, and after my initial 
shave shock wore o� , it was time to get 
the new do colorized!

With Brook lying comfortably on 
my table, which was covered with a 
waterproof Fit to Be Dried, I began by 
sectioning o�  the long hair with bands 
(Fig. 1) to keep it out of the way and 

give better control while I am working. 
� e next step in creating the multi-
colored mane was to apply a protec-
tive barrier of cholesterol with a tint 
brush all the way around the edges of 
the banded hair (Fig. 2). � is will help 
prevent color from adhering where you 
do not want it.

Next, place foil under the ear 
(Fig. 3) and apply your choice brand 
of color medium to the ear hair with a 
tint brush. When it is nicely saturated, 
gently fold the foil to wrap the colored 
hair. If your dog has great table man-
ners like mine, she will lie there while 
you work with her head rested on her 
favorite stu� ed animal as if it were a 
pillow. If not, switch the foil out with 
your gloves. I do this by holding the 
colored hair and � ipping the glove o�  
my hand and inside out. With the hair 

A NEW LOOK 
FOR BROOK

FIG. 1

AFTER

FIG. 2

FIG. 3



To order call: 800.684.2600    Email: sales@petkiss.com www.petkiss.com

Before After

100% natural 

For Dogs and Cats 

No Brushing Required

Improves pet’s  oral health

Here’s what’s included with the Starter Kit:
•   4 bottles of Brighter Bite dental rinse 8 oz

•    4 bottles of Brighter Bite dental spray 4 oz

•    4 bottles of Brighter Bite dental gel 4 oz

•    Brighter Bite dental rinse samples 

•  Brochures / handouts

•  Attractive window sign

What Our Customer Say!

“My customers love all of Pet Kiss 
products!” 
Ruffi ng It — CO
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on the inside of the glove, secure it 
with small locking hemostats, being 
careful to clip onto hair only and not 
to pinch the skin. � is is a trick I have 
used for 20 years. 

Now it is time to start the color 
on the mane. I started at the back of 
the dog and worked forward, releas-
ing a section at a time of the banded 
hair. I placed a strip of foil against the 
base of the long hair on the side of the 
dog. � e cholesterol will hold the foil 
in place for you. With the hair lying on 
the foil, apply your color with a tint 
brush, working it all the way through 
the section. I was working with prod-
ucts that hardly bleed into the coat, 
so it was easy to do multiple colors all 
at once (Fig. 4). Rinse with cool (not 
cold) water after a processing time of 
about 30 minutes from the last of the 
application. Use warm water to rinse 

away the cholesterol. I will normally 
place my dog into a large plastic trash 
bag before rinsing so that only the 
colored bits are exposed. � is helps 
keep unwanted color splash o�  of the 
dog and cuts down drying time, too. 
Notice the nice clean lines and bright 
white coat. 

To color the poms, I used pretty 
much the same method. With the 
semi- permanent colors done, I picked 
up a can of Black Pet Paint to give 
Brook a really wild zebra striped body 
(Fig. 5). I only wanted this to be tem-
porary so I could continue to try new 
designs on Brook right away without 
having to wait weeks for the black to 
grow out. With Pet Paint, I can wash 
it all away with one bath and be onto 
my next adventure with Brook. I am 
having fun with Brook’s new look. Now 
hand me another spray can! �

FIG. 4

FIG. 5
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solution for excess shedding, the number one concern of pet owners everywhere. 
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Ask your distributor or ConairPRO representative how to purchase Shed-It today!
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solution for excess shedding, the number one concern of pet owners everywhere. 
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Buddy, Jasper, and Molly are 
Fox Terriers. � ey are not 
litter mates, but they have 

grown up together. For the � rst 
three years of their relationship, 
they romped and played in perfect 
harmony. Several months ago, their 
perfect friendship changed. Now it is 
common for Molly to attack Jasper, 
which causes Buddy to attack Molly. 
� e � ghts are so heated that all three 
of the dogs have required medical at-
tention. � eir owners have decided to 
keep the dogs separated and are faced 
with the heartbreaking decision of 
� nding a new home for at least one of 
the animals. 

� e � ghting started quite innocent-
ly. Molly was two years older than the 
boys, and at about � ve years of age, she 
began growling when strangers came to 

the door. � e owners used a kiddy gate 
to prevent Molly and the boys from ac-
tually leaping onto guests and assumed 
they had solved the problem. 

With the introduction of the gate, 
Molly’s behavior started to change. At 
� rst, she would bark and race straight 
at the gate and then dart left and 
right to try to get around it. � e other 
dogs would race forward to join her 
and start milling around, waiting to 
jump playfully onto the guest. � e gate 
seemed to increase Molly’s frustration 
and make her even more violent. After 
several repetitions of trying to negoti-
ate this frustrating barrier, Molly 
attacked Jasper just as a guest entered 
the door. � eir owner dutifully waded 
in and tried to pull Molly from Jasper’s 
throat. Buddy stood dazed while the 
other dogs struggled. 

� e next couple of incidents 
seemed milder than before, and the 
dogs’ owner assumed that they were 
back to normal. On the fourth time 
a stranger came to the door, Molly 
attacked Jasper more furiously than 
before. � eir owner was bitten in the 
hand while trying to separate the 
dogs—by Buddy, who joined the fray 
at the last moment. 

For several weeks, the � ghts re-
mained unpredictable. Each time they 
fought, the dogs’ owner stepped in and 
broke it up. � e owner could not � gure 
out why the dogs were normally so lov-
ing and then suddenly so � erce. � ey 
had gotten along beautifully for years. 

A common problem for multiple 
dog owners is serious but selective 
aggression. Normally well-behaved 
dogs can instantly turn into maniacal 

BEHAVIOR  CLIPS
by Gary Wilkes

DOGGY-GATE
Vetericyn® animal wellness products are innovative topical solutions for the care of wounds and irritations. Vetericyn 
is non-toxic, steroid-free and antibiotic free. Vetericyn Wound and Skin Care is intended for the OTC management 
of skin abrasions, lacerations, minor irritations, cuts and intact skin. Safe for use on all animal species.
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While their wild genes command  
them to form a skirmish line, kiddy gates, 

fences, furniture, walls, and other  
man-made barriers block their way.
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demons, intent on tearing each other 
to pieces. �e most confusing aspect 
of this form of aggression is that it is 
aimed not at the stranger or guest but 
at the other members of the family, 
both canine and human. 

�e dramatic switch from friend 
to foe seems ba�ing unless you 
know a little about how dogs behave 
in the wild. In nature, wild dogs are 
often required to defend their terri-
tory against other predators. If one 
of the animals is alerted to danger, it 
will bark to alert the rest of the pack. 

First one dog and then another barks 
to spread the alarm. �en they move 
forward toward the perceived threat. 
�e typical defense is a rough skirmish 
line facing the enemy. �e natural 
defensive position for a pack of wild 
dogs or wolves leaves them facing the 
enemy—not each other. �is natural 
arrangement of visual focus is the key 
to the problem. 

One of the primary threats one 
animal can give another is direct eye 
contact or staring. In many species 
of animals, this “in your face” stare 

can freeze an aggressive animal and 
cause it to seek trouble elsewhere. In 
the wild, a pack of dogs may actually 
stop an attack by simply staring at the 
intruder. If the intruder disregards this 
threat and gets too close, the dogs will 
attack in defense of their territory. �e 
closeness of the eye contact becomes 
the trigger for the attack. 

While dogs are domesticated, they 
retain many behaviors that are the 
same as those of their wild ancestors. 
Some behaviors, like terrier aggres-
sion, have been accentuated. When 
city dogs get excited, they also bark an 
alarm and join together to react to the 
perceived threat, just like their ancient 
progenitors. Next they attempt to 
move closer to the enemy. While their 
wild genes command them to form 
a skirmish line, kiddy gates, fences, 
furniture, walls, and other man-made 
barriers block their way. House dogs 



GroomertoGroomer.com 35Groomer to Groomer • Vol 32 Ed 9 • September 2013

READER SERVICE CARD #10403

For more information please contact: www.GermanRedClipper.com

A-
XX

13
01

2

Authorized dealers:

www.cherrybrook.com www.davismfg.com www.whitmansharpening.com www.precisionsharp.comwww.proproductsandmore.com

A & J Sales and Service
42 A-Frame Drive | West Burke, VT 
05871 1-800-447-1957  
ajsales@myfairpoint.net

The Liberty of grooming: FAV5 Hybrid® 

a division of

FAV5 Hybrid

Powerful clipping capacity

For SnapOn blades  
of all current makes

Ba
tte

ry 
Pac

k (2 batteries Li-Ion, 1 charger)Optional
Cordless Corded

NEW

For a Quick Response  
from Advertisers, please  
use the Reader Service  

Card Number. ES
PR

EE
adapt to this unnatural setting by leap-
ing violently against the door, racing 
back and forth in front of the door, or 
lunging against the arti�cial barrier. 
�is scenario often creates two very 
dangerous reactions. 

First, the dogs become more and 
more aggressively aroused as they are 
prevented from getting close to the 
target. Second, the obstacles force 
them to race back and forth and mill 
around the gate, fence, or door. As the 
dogs move back and forth, they invari-
ably make eye contact and jostle each 
other. �is eye contact at close range 
triggers an attack – even between 
pack-mates.

�e fancy term for this problem 
is misdirected aggression. �is term 
overshoots the more basic reality. If a 
doctor taps your patella with a rubber 
mallet and you accidentally kick him, 
it’s not “misdirected aggression.” It’s 
simply a natural re�ex doing what it is 
supposed to do. For dogs, the normal 
re�exes tuned to intruders are trig-

gered but sti�ed. Frustration over not 
being able to engage the threat builds 
arousal to the point where the slightest 
touch will cause the animal to attack 
something. �row in the fact that dogs 
are highly sensitive to rapidly moving 
objects, and the likelihood that the 
animal will attack something animate 
increases. At this point, the aggres-
sion is a knee-jerk reaction and not 
a rational decision. �e presentation 
of almost any target will trigger the 
attack. In the ferocity that follows, the 
ability to discriminate friend from foe 
is lost. 

Treating aggression of this type 
should not be attempted lightly. One 
of the potentially dangerous mis-
takes associated with handling such 
a problem is to assume that a pet will 
never bite its master. �e very nature 
of this type of aggression makes it 
likely that the animal will strike out at 
the �rst available target—usually the 
owner. Because of this, home remedies 
are extremely dangerous and unlikely 

to succeed in stopping the �ghting. 
If your animal displays this type of 
behavior, ask your veterinarian for the 
name of a highly quali�ed behaviorist 
with experience treating this type of 
aggression. 

If you sense that your dog or dogs 
are building to this type of aggression 
or merely have dogs that are overly 
pushy when greeting guests, consider 
using a tool like the Petsafe Pawz Away 
indoor pet boundary system. �is 
will allow you to make the front door 
o�-limits and prevent the dogs from 
reaching a mindless state of arousal. 
Often merely stopping the dogs from 
rushing the front door can end the 
problem. �
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CELEBRATE 25 YEARS OF 
GROOM EXPO

T he Hershey Lodge and Con-
vention Center in Hershey, 
Pennsylvania, will once again 

welcome nearly 5,000 groomers and 
pet care professionals through its 
doors for Groom Expo, the world’s 
largest grooming show. Celebrating 
its 25th anniversary, Groom Expo will 
feature a bustling trade show, world 
class education, and GroomTeam-
sanctioned grooming competitions 
in addition to special events like the 
Barkleigh Honors Awards. Save the date 
for this silver anniversary: September 
19-22, 2013.

In celebration of Groom Expo’s 
anniversary, this year’s show features 
“� e Legends of Grooming: Business 
Success Summit,” a special seminar 
series that features industry icons 
from the past 25 years. Judy Bremer-
Taxman, Melissa Verplank, Karla 
Addington-Smith, Dina Perry, Marlene 
Romani, Teri DiMarino, and Kathy 
Rose will share their business tips 
and tricks with seminar attendees on 

Saturday and Sunday.
For the � rst time ever, Alison 

Rogers, Head Groomer at Harrods Pet 
Spa in the UK, will share her semi-
nar, “Grooming with European Flair.” 
Learn how to apply a European style to 
your clients in this four-hour seminar 
series, which includes demonstrations 
on four popular breeds, including the 
Poodle and Bichon Frise. Groom Expo 
will also feature the world debut of 
“Reality Grooming” with Kendra Otto. 
Included in this four-hour series are 
demonstrations on the Shih Tzu, Scot-
tish Terrier, Poodle, and Doodle. � is 
seminar focuses on the lessons Kendra 
learned in the competition ring and 
how she applied them to the grooming 
table in her salon.

For the � rst time at Groom Expo, 
champion groomer Irina Pinkusevich 
will demonstrate the techniques of 
Japanese Freestyle, which she learned 
during her travels to Japan. Also mak-
ing its Groom Expo debut is “Dogfather 
Knows Best” with Joey Villani. In this 

four-hour seminar series, Joey shares 
the business knowledge he gained 
from decades in the grooming indus-
try. Ben Gonzales of StoreVantage will 
also be on hand for the eMarketing 
Symposium, a four-hour seminar 
series that will help you improve your 
business marketing strategies. Sympo-
sium topics include growing a success-
ful business, smart email marketing, 
referrals and customer retention, and 
online advertising.

� ose interested in animal 
behavior topics will be excited to see 
Robin Bennett at Groom Expo. She will 
present a four-hour animal behavior 
seminar on Friday in addition to one-
hour sessions throughout the weekend. 
Groomers who o� er daycare services or 
are looking to expand into the daycare 
market should check out Friday’s semi-
nar with Chris Murphy, the world’s 
leading expert on doggie daycare.

Aside from the incredible edu-
cational opportunities, one of the 
main attractions at Groom Expo is the 
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contest ring, where groomers compete 
for trophies and cash prizes. For the 
� rst time in several years, competi-
tors at Groom Expo will also compete 
for GroomTeam points. Contestants 
can enter in the entry, intermediate, 
or open level for the � ve breed classes: 
Poodles, Terriers, Sporting, All Other 
Purebreds, and Salon Freestyle. Breed 
classes compete on Friday and Satur-

day, and the Best in Show winner will 
be announced Saturday evening prior 
to the Barkleigh Honors Awards.

Groomers can also compete Sunday 
morning in the Rescue Round-Up con-
test, where local animal shelters provide 
contestants with dogs that are currently 
looking for a home. Each local rescue 
group that provides a dog for the Rescue 
Round-Up will receive a monetary dona-

tion from Barkleigh Productions.
Sunday afternoon features the 

most colorful grooming competition of 
the entire weekend. During the creative 
styling contest, groomers use color 
and styling to transform their dogs 
into artistic displays that resemble 
underwater scenes, spaceships, cartoon 
characters, and more. Winners receive 
trophies and cash prizes, and the 
winner of the coveted People’s Choice 
Award gets to appear on the cover of 
Groomer to Groomer magazine.

Groomers also have the op-
portunity to showcase their artistic 
talents in the abstract creative runway 
contest, which returns to Groom Expo 
for a second year. For this competition, 
groomers rely not on color or props 
but on the abstract designs they have 
cut and carved into the hair of their 
dog or cat. � is elegant and breathtak-
ing competition follows Saturday’s 
Best in Show awards prior to the Bar-
kleigh Honors Awards.

� e � ird Annual Barkleigh Honors 
Awards is a prestigious event that 
recognizes groomers’ accomplishments 
from the past year. With categories like 
Blog, Speaker, and Judge of the Year, 
the awards honor groomers who go 
above and beyond with their contri-
butions to the industry. While some 
winners will be determined by popular 
vote, other categories, like Competi-
tive Groomer of the Year, will use a 
point system based on contest wins. 
� is exciting event is a celebration of 
grooming and the people who bring 
out the best in the industry.

From the trade show and semi-
nars to grooming contests and special 
events, there is a lot to see and do 
at this year’s show. Mark September 
19-22 on your calendar and help us cel-
ebrate the 25th anniversary of Groom 
Expo. For registration and additional 
information, visit GroomExpo.com or 
call (717) 691-3388. �
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About Carlos Carrizo
Carlos Carrizo, co-owner of Alta Grooming in Upland, California, specializes in artistic 
techniques that will remind you why you began grooming in the first place!  A dog en-
thusiast from an early age, Carlos worked as a veterinary assistant and groomer while 
attending the Universidad Nacional de San Juan. Later, Carlos owned and managed a 
grooming salon in Argentina; while he traveled the dog show circuit as an AKC certified 
Professional Handler.  In that career, he has shown multiple Best In Show winners. In 
1999, he immigrated to the United States.  Presently, he and his wife, along with a staff 
of fourteen groomers, make sixty to seventy dogs each day look wonderful.  The skills 
and techniques he teaches include hand stripping terriers, show grooming sporting 

dogs, and grooming all breeds to standard. Carlos presented “GroomFusion” in 2011 and “GroomFusion2” 
in 2012 at grooming trade shows throughout the U.S.
 

About Marco Lalau
Marco Lalau never imagined becoming a pet groomer when moving to America at age 
18 from his home country Brazil. That is the influence his German Shepherd Kona had, 
“she changed my life and shaped who I am today.” While in college he founded Bub-
bles Pet Spa with his brother Marcelo Lalau. Today Bubbles Pet Spa has four locations 
and a mobile unit servicing the outskirts of L.A. Marco advanced his grooming career 
competing on Animal Planet’s “Groomer Has It” placing six place among the countries 
top groomers. He also earned his bachelor degree in Marketing at California State Uni-
versity, Long Beach. His salon, Bubbles Pet Spa, has won several “Best Grooming” by 
Fox L.A. Hotlist ’07, ’08, ‘09 and Daily Breeze ’08, ’09, ’10, ’11, ’12, ‘13.
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come to know from Chris Christensen seminars, that 
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A couple of years back, I was 
�nishing up Charlie Bear, a 
rather large, thick-coated, 

well-behaved Golden Retriever. He 
is groomed every six weeks in a 
short puppy cut. In addition to skin 
issues, Charlie su�ers from chronic 
ear infections.

I was trimming up his rear 
hocks when I noticed a drop of 
blood on my shoulder. I looked up. 
�ere was blood on the ceiling. I 
looked around. �ere was blood on 
the walls and blood on the �oor. 
My mobile grooming van looked 
like an episode of CSI. After the 
initial shock wore o�, I noticed I 
trimmed too close to the ear leather. 
Charlie was bleeding profusely and 
shaking his head, splattering blood 
everywhere. I assumed Charlie’s 
head shaking was because of his ear 
infection. Had I paid attention, my 
van might not have been quite so 
messy. My focus went from �nish-
ing the groom to applying �rst aid 
to Charlie.

First aid is the prompt care 
of wounds prior to any necessary 
veterinary treatment. �is immedi-
ate intervention will speed healing 
and reduce pain for the pet. In a 
situation such as this, �rst aid is 
not practicing veterinary medicine 
any more than addressing a scraped 
knee is practicing medicine, but as 
pets are considered property, you do 
need to have the owner’s permission 
to do so. A signed waiver to perform 
�rst aid as well as a veterinary re-
lease should be on �le for all clients.

�e �rst step I needed to 
take was to calm down and take a 

deep breath. Adrenaline is respon-
sible for the �ght, �ight, or freeze 
syndrome necessary for survival 
during catastrophic events. (I was 
most de�nitely traumatized.) You 
act on instinct rather than think-
ing through your options. Breath-
ing in deeply helps to force oxygen 
back into your brain, dissipating 
adrenaline. Movement also reduces 
adrenaline.

After I ascertained that Charlie 
was secure, I retrieved my �rst aid 
kit, which hangs near the cab of the 
van. If I had needed to leave Charlie, 
I would have either taken him o� 
the table or had someone stand next 
to him.

(I would like to thank my vet-
erinarian, Dr. Andrew Pickerstein of 
VCA Northside Animal Hospital in 
Danbury, CT (www.northsidect.com), 
and Ricky for being such good sports.

(Photo 1) �e supplies I need 
for Charlie’s wound includes wound 
rinse, antibiotic, gauze pads, gauze 
roll, and vet wrap.

I muzzled Charlie even though 
he is a good boy. He was in pain and 
may have instinctually bitten me, 
when I handled his painful ear. I 
rinsed the ear with a wound cleanser 
such as Vetericyn, Chlorohexidine-
based wound rinse, or a sterile saline 
solution. Chlorohexidine wound 
rinses are commonly found in most 
�rst aid aisles of supermarkets and 
box stores. Read the active ingredi-
ent list on the label. (Note: Sterile sa-
line solution, also known as eyewash, 
is a one-time use product. Once 
opened, it is no longer sterile. 

Exercise caution with surgical 

EAR WRAPPING
� by Mary Oquendo   �

Photo 1

Photo 2

Photo 3

Photo 4

Photo 5
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glues. Krazy Glue is not surgical glue. 
�ere is a right and a wrong way to 
use them. Used improperly, glue can 
damage surrounding tissue and trap 
bacteria in the wound. If you plan on 
having surgical glue in your �rst aid 
kit, have your veterinarian show you 
the right way to use it.

DO NOT USE: 
Tap, sterile, or bottled water. Water 

disrupts the normal salt balance of 
cells, which slows down healing.

Hydrogen peroxide. It damages sur-
rounding healthy tissue, which slows 
down healing.

Alcohol or styptic powder, because it 
hurts. �e pet is already in pain.

Apply antibiotic cream to a 
non-stick gauze pad and place on the 
wound. Triple antibiotic is good for 
dogs but not cats. While it is a rare 
allergy for cats, allergies to triple anti-

biotics are fatal. I use more expensive 
non-stick gauze pads directly on the 
wound so that the scab is not dis-
turbed when a veterinarian or owner 
removes the bandage.

Place the ear on top of the head to 
secure in place. Ear injuries are bother-
some to the pet. �ey will shake their 
heads, causing the wound to open up 
and bleed if left unsecured.

(Photo 2) Cushion both sides of 
the ear with regular (cheap) gauze.

(Photo 3) Wrap the ear to the 
head using the gauze roll.

Notice the uninjured ear is stick-
ing out. Wrap the gauze in front of and 
in back of that ear. It will help keep the 
gauze in place so it does not slip o� if 
Charlie shakes his head.

(Photo 4) Cover the cotton roll 
with vet wrap for extra durability. Vet 
wrap labeling signi�cantly increases 
the price. I use the people version for a 
fraction of the cost.

If I do not have either cotton roll 
or vet wrap, another option is to cover 
the ear with a Happy Hoodie to keep 
Charlie from scratching the wound and 
undoing all of my work. I could use 
other materials such as stockings or 
tube socks with an end cut o�. Any-
thing that will keep the ear secure to 
the top of the head will work.

(Photo 5) Since it was a signi�-
cant wound, Charlie went to a veteri-
narian. �e veterinarian also placed a 
cone around his head.

Was Charlie Bear’s mom happy 
that I cut his ear? No, but she was 
understanding. We work with live 
animals. Accidents happen. She was 
impressed with the way I handled 
his injury. I have never lost a client 
because of an injury, as I am always 
honest with the client. I have, however, 
acquired clients when their former 
groomer neglected to tell them or tried 
to hide an injury from them. �
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I n the March 2013 issue of 
Groomer to Groomer magazine, 
I wrote about how to bathe a 

matted dog without any pre-brushing 
using a simple three-step grooming 
system. I was able to prove scienti�-
cally that there are products available 
today that safely release more shed-
ding and undercoat in the washtub 
while you bathe the animal. �is also 
enables your force dryer to release 

more shedding, matting, and tangles 
than ever imagined without ever lift-
ing a brush beforehand. While this 
method doesn’t eliminate brushing 
entirely, it dramatically reduces your 
time and e�ort.

�e implications of this method 
are, of course, profound to say the 
least. Imagine no more pre-bath brush-
ing, cutting prep time 50 to 80% and 
minimizing the physical toll of all that 

repetitive brushing on your body and 
to the animal. Let me tell you, I have 
been inundated with positive feedback, 
phone calls, and emails validating the 
results. Check out March’s article if 
you want to know what all the excite-
ment is about.

With that said, what does all that 
have to do with this article? Let me be 
frank. Your business runs on sham-
poo, and “tub time” is the most critical 

STREAMLINING YOUR ENTIRE GROOMING PROCESS 
WITH LIQUID PERFORMANCE PRODUCTS 

MAKING MASTERPIECES OUT OF NIGHTMARES IN RECORD TIME! 

� by Dave Campanella  �

THE NEXT STEP:  
YOUR BUSINESS RUNS ON SHAMPOO
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phase of the grooming process. � e 
liquid products you select will impact 
your business’ success much like the 
fuel Dale Earnhardt, Jr. puts into his 
car before a race. He wouldn’t skimp 
on fuel, and groomers shouldn’t 
skimp on their liquid products either. 
� ere are products out there that 
will do most of the work for you if 
you simply give them the chance. 
However, these products typically get 
overlooked, because they are often 
underestimated even though they can 
save a ton of time. Remember: time 
is money for grooming professionals. 
In fact, I bet you have some of these 
products in your salon right now star-
ing you in the face! 

You know what I’m talking about. 
Why do we tend to reserve our best 
products for our worst challenges but 
use lesser products for our routine 
ones? I’m referring to that coveted 
bottle one breaks open only for special 
occasions. To be speci� c, what about 

those shampoo, conditioner, or spray 
bottles we set aside for when Mrs. 
Smith brings in her matted Collie or 
for Mr. Jones’ terribly tangled Shih 
Tzu twins? If these products do such 
a fabulous job on nightmare clients, 
it stands to reason they will work 
miracles on every dog passing through 
your grooming establishment. Stop 
just a moment to ponder if you’re 
missing out on your routine bath and 
brush-outs by not capitalizing on the 
bene� ts of these favorite performance 
products kept on hand.

In a recent seminar I presented in 
June at the PetQuest show, I veri� ed 
that many groomers and salon owners 
perceive it to be cost prohibitive to use 
premium products for routine baths. 
I could understand if one pays a $100 
per gallon, but the math works out to 
be very reasonable for most products 
that cost between $25 and $50 a gal-
lon. Most groomers agree that one can 
net 60 to 100 hand baths from a single 

gallon of shampoo. Certainly there are 
su�  cient tools and technology avail-
able today that will squeeze even more 
baths out of a gallon. Of course this 
depends on the dispensing system one 
selects to apply each product, its dilu-
tion, and one’s personal preference. 

� e reality is one can net the cost 
of a premium bath down to under 45 
cents per wash with very little e� ort. 
Using a bathing system can reduce this 
even more. � is perception of it cost-
ing too much doesn’t hold water. In my 
opinion, it would be well justi� ed using 
one’s premium bath and dry products 
more often when you consider the fol-
lowing six points.

EFFECTIVELY INCREASE 
YOUR SALES VOLUME

If your average service generates 
$40 and you can increase the number 
of dogs your business does from six to 
ten dogs each day using for example 
a three-step system with coat release 

Non-porous rubber won’t
absorb urine or moisture.

Installs over any
surface; easy to
maintain. In
rolls, tiles or

squares. Crate
mats also
available.

Genuine RUBBER FLOORING
For Grooming, DayCare 
and Agility-Training Areas

Linear Rubber Products
1-800-558-4040
rubbermats.com

Bardel Bows
www.bardelbows.com

� e Perfect Finishing 
Touch For � e Well 
Groomed Dog

(800) 874-7198
Providing Groomers with 
High Quality American 
Made Bows Since 1989

We’re on 
Facebook!

BardelBows.indd   1 9/1/11   10:14 AM

Providing Groomers with  
High Quality American Made  
Bows Since 1989

(800) 874-7198

The Perfect Finishing Touch 
                         for the 
                 Well Groomed Dog

Bardel Bows

We’re on  
Facebook!

®
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technology, isn’t the $160 return on 
your investment (ROI 4 x $40) worth 
spending a couple extra dollars that 
day? You bet it is! If you still disagree, 
then charge an extra dollar for every 
dog you do, and the matter of any ad-
ditional shampoo expense is resolved.

MANAGE TUB TIME 
MORE EFFECTIVELY

We all know how a poorly washed 
dog can negatively a� ect one’s clipping 
and scissoring. Having to re-bathe can 
set you back, slow down the process, 
and add to one’s stress. If you know 
of products that speed up the process, 
minimize e� ort, or maximize results, 
chances are you and/or the bathers will 
give better baths and become more 
e�  cient. You’ll have more time to clip 
nails properly, clean eyes and ears, 
brush teeth, and freshen butts in the 
tub beforehand, not afterwards. What 
a di� erence it makes � nishing a fully 
prepped dog!

MANAGE GROOMER HEALTH 
AND SAFETY RISKS

Shedding is the number one reason 
pet parents seek your professional help. 
Your salon may invest hours of prep 
time drying, dematting, deshedding, 
and detangling a single animal before 
any clipper and scissor � nishing can 
begin. In fact, the four Ds I mentioned 
above can be the most strenuous, re-
petitive, and time-consuming tasks you 
face at work. It’s not a matter of if you 
or a pet will get hurt facing these occu-
pational hazards but when, how often, 
or how serious. � e cost of personal 
injury, sick days, and vet bills can be 
reduced simply by using liquid products 
that were designed to do much of the 
work hard for you. Well worth such a 
minuscule investment I say. 

CHARGE MORE ACCORDINGLY 
FOR YOUR SERVICES

I was recently asked if one should 
“up sell” the premium shampoo and 
conditioner they use for dematting 
to the customer. My answer was “no,” 
but you be the judge. If the customer 
opts not to pay for the up sell, does 
that mean you are going to work 
harder by using a lesser product? 

Absolutely not! Always make it easier 
on you. If you had been working inef-
� ciently in the past, pre-brushing and 
dematting for hours, but now you can 
do it in half the time with less e� ort, 
that’s money in your pocket. Right? 
Why not charge by the minute for the 
additional dematting time you put 
into the job? Just make sure you have 
a reasonable base price for the breed 
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Use 75% - 90% less water?*
Use 75%-90% less shampoo?*
In a tub that will never wear out?

Now, that is something 
to smile about!

*In “Y” Model tubs with recirculating 
pump, compared to hand bathing

US Patent #7080608

1-866-774-3837    |    www.ForeverStainlessSteel.com

you’re grooming. Bear in mind you can 
charge like this when using an e� ective 
product and technique. 

MANAGE YOUR LIQUID 
INVENTORY MORE EFFECTIVELY

Since most premium performance 
liquids are multi-faceted with many 
bene� ts and applications, they often 
enable you to do more with less. In 
other words, imagine cutting back 
from eight shampoos or conditioners 
to only three or four items you’re using 
daily. I’ll bet you never looked at it 
that way before. Using fewer products 
not only adds up to a great savings but 
will lead to more consistent grooming 
results as well.

PROTECT AND MAINTAIN YOUR 
EQUIPMENT MORE EFFECTIVELY

In addition to making grooming 
easier on you, your premium liquid 

products can make it easier on your 
equipment, too. Imagine easily gliding 
through thick, abundant coats with 
your clippers, hair that cuts easily 
with your scissors, drying in less time, 
and shedding tools or clipper blades 
that stay sharpened longer. You can 
imagine how these savings will add up 
over time.

� ere are six good examples of 
how to streamline your grooming 
process just by capitalizing on the 
strengths of e� ective liquid products 
and using them to their full potential. 
Dust o�  those dormant bottles of 
special shampoo and conditioner, and 
put them to good use! You’ll be glad 
you did. Better yet, try something new! 
Perhaps it will increase your salon’s 
output by 30% or enable you to go 
home early to spend more time with 
your family. Now that’s what I call 
making masterpieces out of night-

mares in record time!
I look forward to sharing more 

� ndings and techniques that will 
minimize e� ort and maximize your 
results in future issues of Groomer to 
Groomer magazine. �

Dave Campanella has been with 
Best Shot Pet Products for over 10 years 
and is the company’s sales and market-
ing manager.  He has been a sales and 
marketing professional for over 27 years 
with an extensive background in mass 
consumer goods, sales management, 
product development, and direct-response 
advertising. From co-owning and manag-
ing a grooming salon and do-it-yourself 
pet wash with his wife, Tracy, to design-
ing and marketing grooming equipment, 
Dave’s experience in the grooming indus-
try spans over 20 years. 
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Store Vantage started as a simple solution for Spot Pet Care, but today, hundreds of pet grooming 
salons across the country use it to run and grow their businesses. Learn more about Store Vantage 
and see how it can help you succeed.
Sincerely,

Signup Today at
www.storevantage.com
Visit us at Groom Expo!

Store Vantage helps us manage our schedule, keep track of what makes each customer happy, 
and build our business. Our system:

Lets clients book online, when it’s convenient for them, 
so we don’t miss out on appointments.

Co-Founders, Spot Pet Care and StoreVantage

Eliminates no-shows through beautiful and personalized 
appointment reminder emails and text messages.

Brings clients to visit more often by automatically sending
a “we miss you” email after they haven’t been in for a while.

Generates positive reviews from our loyal clients by asking for 
feedback after each visit and posting the glowing reviews on 
our website and Facebook page for everyone to see.

We loved our new pet business, but we quickly found that we were always short on time. Basic 
tasks, like calling customers to remind them about their appointments and keeping our paper 
calendar up to date, took up so much of our day. We knew activities we should do to grow our 
business, but they always got pushed to “tomorrow.”

To solve these problems we developed...

A little over four years ago, we opened  Spot Pet Care, our 
own pet grooming business in Mill Valley, California... just over the 
Golden Gate Bridge from San Francisco.

Hello!
I’m Ben

Sincerely
Ben and Caroline

And I’m
Caroline

Get $50 credit

enter code GTG2013

expires Septem
ber 30, 2013
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“I have a grooming industry 
hero. She is also a mentor, 
someone who goes above 

and beyond for other groomers. She 
is a woman of many talents, always 
busy with some new project designed 
to make things easier and better for 
pets and groomers. I wish I had her 
energy and drive. She writes books, 
sells wonderful shears, and knows so 
much about skin and coat care. Yet 
with all she does, she does not think 
herself so high that she can’t take the 
time to write a long email answering a 
grooming question or even drop a note 
to say, “Hello, how are you doing?” All 
of these reasons are why I am a proud 
member of WAPPS, and I am happy to 
call myself friend to Christein Sertzel, 

my grooming industry hero.” — Ashley 
Pelletier, Pet Stylist 

What is WAPPS and who is 
Christein Sertzel, you might wonder? 
WAPPS is short for the Wisconsin As-
sociation of Professional Pet Stylists, 
and Christein is someone greatly ad-
mired by many. A wife, mother of three 
young children, professional pet stylist, 
and owner of eight dogs, she decided 
to start a grooming organization in 
2002 after moving to Wisconsin from 
another state. “Groomers in this area 
didn’t have much of anything for learn-
ing opportunities, and there was no 
easy way to work on certi� cation here, 
either. I wanted to start a group to get 
some educational stu�  started.” 

When asked how much time 

she invested as she started WAPPS, 
she laughed and said, “A lot!” In the 
beginning, she was sending out mail-
ers, making cold calls to local groom-
ers, and organizing everything from 
scratch. “By the time we had our � rst 
meeting, I had probably put in at least 
100 hours.” 

New members to the group receive 
this message when they join:

� e Wisconsin Association of 
Professional Pet Stylists began a little 
more than ten years ago as not only 
the � rst non-pro� t organization in 
the state of its kind, but more so as an 
idea to create something larger than 
one’s self by which pet stylists and 
groomers of all walks could bene� t 
from. � e WAPPS began as an e� ort to 

Start your 30 day free trial today!
 Visit www.groomsoft.com

The Most Simple and Powerful 
Pet Grooming Software on the Web.

Give your grooming business a real advantage.

Save 10% for 12 months with Promo code: GTG092013
Offer expires 10/31/2013

TM

GROOMING 
MATTERS
by Daryl ConnerRIPPLES IN A POOL
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FALLFall

FallFall
FEST

Hosted by 
BARKLEIGH PRODUCTIONS

October
10 — 13, 2013
Crowne Plaza
Warwick RI

newenglandgrooms.comnewenglandgrooms.com
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Grooming Matters - Daryl Conner
Twister Sisters
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o� er a well-rounded educational and 
business networking medium as well 
as a means for groomers to interact. 
Indeed, over the years, we have become 
one of the most respected associa-
tions nationwide, and that has been 
achieved through our leadership and 
our members’ individual accomplish-
ments. Although our roster is ever 
changing, our goals and ideals remain 
the same. We all work together to give 
each member every possible me-
dium to increase their knowledge, to 
broaden their � eld of opportunity, and 
to better themselves and their busi-
ness potential. We work to facilitate 
social and educational guidance and 
support from peers and fellow profes-
sionals.  We � rmly believe in giving 
all that we can to members in order 
to grow and be a positive asset to the 
grooming industry, thereby raising the 
bar of industry professionalism, safety, 
and better client care throughout our 
state. As a group, we strongly believe 
that education is the key not only to 
success but also to change. Respect 
among peers gives us all a common 
platform on which to work for the 
upstanding ethics and professional 
ideals of all pet stylists. � e resources 
and knowledge that each individual 

can bring to the table and share with 
others is invaluable, and through 
that networking, the opportunity for 
personal and professional growth is 
immense.  Without our members, we 
could not exist, and our members’ 
needs and interests are at the heart of 
every part of our association.

It is clear that the organization 
touches the lives of its members in a 
positive way. Member Angela Ng says, 
“� e association has been a bless-
ing! I am like my own little island in 
my shop, because there are no other 
groomers, but with the association, 
I have a place to socialize with other 
groomers as well as learn new things.” 

� e goals of furthering education 
are certainly appreciated by Amanda 
Johnson, who said, “Every time I at-
tend an event, I build more and more 
con� dence. It makes me enjoy my job 
more and causes me to strive harder 
to be a better groomer. Everyone is so 
nice and helpful and always willing to 
help teach new things.” 

Christein says, “� rough the 
association, I have worked to bring 
classes and learning possibilities every 
month of the year. I networked to � nd 
some discounts for all members on 
health care insurance, discounts on 

DOG GROOMING
     BANDANAS
                  from: $0.33

   FABRICS
from: $2.99 yard

   BOWS
   from: $0.29

    276 Hinman Ave, Bu�alo, NY 14216
Tel: 1-877-317-5267 Fax: 1-877-279-0076
   www.bandanasunlimited.com

BONUS 20% worth of bandanas
            with your �rst order
   FREE medium dozen bandanas
            with your �rst web order
FREE shipping over $100 

TABLEWORKS.com
bitogold@tableworksusa.com

(970) 240-9719

Why purchase an imitation 
when you can buy the original? 

TABLE WORKS  
GROOMER’S TOOL CADDY

NeW improved desigN, NeW improved price

READER SERVICE CARD #10419



GroomertoGroomer.com 53Groomer to Groomer • Vol 32 Ed 9 • September 2013

YB    N D AE TRI UP RS E

NI

YB    N D AE TRI UP RS E

NI

T

DH EE D  NW

E

A T

Y NI    M EO RT UH TE AR  N

T

DH EE D  NW

E

A T

Y NI    M EO RT UH TE AR  N

PLAY ON....

YOU DIRTY DOG, YOU!PLAY ON....

YOU DIRTY DOG, YOU!

Please visit us at www.kenicpet.com to view our complete line of products. 

If it is dirt, or just dry skin or allergies... 
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Soap and detergent free shampoos since 1965

USA     Made in the             ~ Family Owned ~ 800.228.7387 ~ email:  kenicpet@glomarr.com
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Adjustable floor levelers. 5-year warranty.
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Mini-Bath
Our Mini-Bath is ideal for bathing felines and 
small canines. Beautifully crafted of 16 gauge 
stainless steel, this tub is a welcome addition to 
any facility. All our tubs are crafted with fully 
welded, seamless edging. Tall stainless backsplashes 
have been Petlift tubs’ signature design for over 
45 years. All tubs are formed out of a solid sheet 
of high quality grade SS. Heavy duty legs are made 
of stainless steel with added cross rails for stability. 
Legs are equipped with adjustable feet.

Introducing the all new
“AQUA QUEST WALK IN BATH”

8080 - MASTERLIFT electric FIXED-TOP Grooming Table 
LOWERS TO 12”, RAISES TO 37” LowRiders

Lifts breeds of up to 300 lbs. Smooth lifting and lowering 
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mat supported by steel cross bars. Duplex outlet. Adjustable 
fl oor levelers. 5-year warranty.

FOR MORE DETAILS, PLEASE CALL 
OR EMAIL US FOR A CATALOG

(941) 727-5700 • (888) 388-1159
info@petlift.com • www.petlift.com

Pet Lift Equipment Corporation
6008 31st Street East
Bradenton, FL 34203

LIKE US ON FACEBOOK!
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certain products within our industry, 
discounted legal services for members, 
and networking for career placement 
opportunities. One of the simplest and 
most necessary ways to help our entire 
industry is to give groomers a place 
to learn, share, and grow that is both 
professional and focused, as well as 
relaxed and balanced. 

“I don’t allow group ‘hen parties’ 
or cattiness at any meet or class—ever. 
We all vent from time to time but 
never about fellow groomers or indus-
try professionals. I feel that type of 
interaction among groomers has been 
a negative in�uence on our industry 
for a very long time. �is keeps us all 
from moving ahead, growing our per-
sonal potential, and seeing that each 
groomer almost always has something 
beautifully unique that we all can 
bene�t from. �rough the structure of 
the WAPPS, I have always tried to hold 
tight to my personal belief that it is 
best for any professional organization 

in our industry, especially because we 
are not governed and must rely on our 
own professional level to be exemplary 
of our entire industry, to be a constant 
source of positive support and at the 
forefront of educational opportunity. 
At every meet or class, I personally 
look forward just as much to getting 
to see everyone as I do to learning 
something new, and members tell me 
that they do, too.” 

�e group has nearly 500 members 
and boasts just as many groomers in 
salons within Wisconsin as those out-
side the state. �ere are international 
members as well, with countries such 
as Puerto Rico, Australia, Canada, Nova 
Scotia, �ailand, and the UK repre-
sented. Many of the members are very 
active, joining forces to do things like 
volunteering to clean up over 200 pup-
pies rescued from a puppy mill and an-
nually working together to collaborate 
with HAWS to help support and co-host 
an Extreme Rescue Makeover for dogs 

that are looking for forever homes. 
Christein says, “I feel doing what 

I can to keep our association working 
and moving forward, and just in my 
everyday one on one interaction with 
fellow groomers—that this ripples out 
into the industry through those I can 
help. I believe I have a chance to gener-
ate positive things out into this world 
and to help nurture what is important 
so that others can possibly bene�t. 
I can be a catalyst for the exchange 
of goodness and kindness to touch 
the lives of many people. It would be 
a waste to ever abuse or ignore that. 
Causing that ripple is a tremendous 
thing; no one ever really knows where 
it stops, and it is likely that it never 
does. Many stylists have a�ected my 
life and career, and I will always look 
up to them for that. �ey have changed 
me, and they have changed our indus-
try forever with their skill, knowledge, 
and kindness. I only hope I have been 
that for someone as well.” �
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� by Matthew Faulhaber  �

I tchy, irritated skin. Constant 
ear scratching. Persistent bad 
breath. Which groomers have 

not encountered these common pet 
health problems during the course of 
their careers or have been asked about 
these by pet parents? While not usu-
ally life-threatening, these conditions 
do a� ect the health and well-being of 
pets and are (or should be) a major 
concern to conscientious pet parents. 
If not, a groomer should call attention 
to one or more of these in discussions 
with clients. By o� ering e� ective solu-
tions that will promote and safeguard 
the health of their pets, groomers 

enhance their standing as guardians 
of pet heath.

WHY ZINC-BASED PRODUCTS?
In humans, zinc is important for 

cell division, as it supports regeneration 
of skin after it is injured by skin irrita-
tions, cuts or abrasions, cold sores, and 
burns. In use since ancient times in any 
number of products, zinc has proven 
to have a wide margin of safety. Today, 
zinc, combined with additional ben-
e� cial ingredients, speeds healing and 
promotes prevention of recurrence. 

� e healing qualities of zinc-based 
products to treat skin irritations, ear 

problems, and bad breath also work 
e� ectively in pets. University research 
shows that zinc, combined with gluco-
nate and an amino acid complex, has 
been clinically proven to be highly e� ec-
tive in clearing up and healing a variety 
of these common pet health issues. 

ZINC FOR PET SKIN 
AND COAT HEALTH

A pet’s skin and coat condition 
is good indicator of its overall health. 
Skin problems occur when there is too 
much or not enough oil production 
from the pets’ sebaceous glands. Too 
much, and the oil builds up on the 

UNLEASH THE HEALING POWERS OF ZINC 
AN INFORMED SOLUTION TO COMMON PET HEALTH PROBLEMS
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Mention our ad (GTG0813) and get 4 gallons of 
Pet-Agroom shampoo for the price of 3 (Mix ‘n Match) professional grooming productsprofessional grooming productsprofessional grooming productsprofessional grooming products

FREE SHIPPING ON SELECT 
TUBS AND TABLES

Where pros go for all their grooming supplies 

(800) 734-4228  petagree.net

GUARANTEED LOWEST PRICES
Find a comparable item for a lower price and we will match it!

Fast and friendly service from our knowledgeable sales staff
$5.50 Flat Rate Shipping on qualifying orders over $150.00

Andis • Wahl • Oster • Laube • Lambert Kay • Kelco
Tropiclean • Groomer’s Edge • Bio-Groom • Davis
Show Season • Pet-Agroom • Best Shot • Espree

LARGE SELECTION OF SHAMPOOS, CONDITIONERS, 
COLOGNES, SCISSORS, CLIPPERS, CLOTHING, ETC.

COME VISIT US 
AT GROOM EXPO

skin, causing clumps of dead skin cells 
to form. As dead skin cells accumulate, 
bacteria, germs, and fungus growth 
lead to additional skin problems such 
as itchiness, scratching, and other seri-
ous issues. When not enough oil is be-
ing produced, a pet’s skin can become 
dry and brittle. 

Without proper zinc levels, pets 
will usually shed more, itch and scratch 
more, have dandru� -like � aking, and 
sometimes acquire a foul odor that be-
comes increasingly strong. When used 
regularly, a zinc-based product can 
help neutralize the odor and balance 
the pet’s skin level.

We are all familiar with human 
topicals like calamine lotion, which is 
zinc-based and o� ers relief from itch-
ing and drying skin conditions. When 
selecting skin care products specially 
designed for pets, look for zinc-based 
ingredients with a neutral pH and 
complexed with select amino acids 

to carry it deeper within the skin for 
greatest e� ectiveness. Such zinc-based 
topicals speci� cally designed for pets 
can also be used for hot spots, feline 
chin acne, moist incisions, foot pads, 
nasal fold dermatitis, and bumblefoot. 

ZINC FOR EAR PROBLEMS 
Similarly, pet-speci� c zinc-based 

ear products for treating and clearing 
up otitis externa also aid in the healing 
of the ear canal. Again, a tissue-friendly 
pH has a very low incidence of stinging.

As with skin healing, a zinc 
gluconate-based ear product complex 
with select amino acids Taurine and 
L-lysine are important in wound heal-
ing, connective tissue and cell repair, 
and in� ammation reduction. Com-
bined with a gentle boric acid, a proven 
anti-Malassezia agent, these product 
ingredients stabilize the zinc for faster 
delivery to sooth itching, e� ective for 
Malassezia otitis typically associated 

with allergic ear disease. A complexed 
zinc formulation helps restore natural 
defense mechanisms by aiding in the 
healing of the damaged otic epithe-
lium. By restoring the integrity of the 
epithelium, secondary infections are 
resisted, and the use of antibiotics and 
steroids can be reduced. 

When reading ingredient labels, 
also look for a non-oily, greasy formula, 
which interferes with the healing pro-
cess and makes it less messy for inside 
pets. Smell the contents to make sure 
it is free of a “vinegar” or “fruity” odor. 
Once the initial problem is resolved, the 
product can be used safely two to three 
times per week and is useful for long-
term maintenance for acute or chronic 
ears to prevent future outbreaks. 

ZINC FOR BAD BREATH, 
HEALTHY GUMS, AND TEETH

It is widely known that bad breath 
in pets signals poor or deteriorating 
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Variable speed control

Compact & light weight

Quiet, easy operation

Anti-static, crush resistant hose

Wall mounted or table top

Perfect for pet groomers

Hand built in America

*ULTRA FAST BLOW DRY CONDITIONER: 16 oz
  "Cut your blow dry time in half, blow out the
   tangle and matts. Saves time and energy,
   make scissoring a pleasure!”

EZ-DRY® III
 • 0 - 60,000 FPM • 14”W x 9”H x 12”D
• 19 lbs., 260 cfm, 19A

EZ-DRY®
• 0-30,000 FPM • 8”W x 8”H x 10”D
• 14 lbs., 130 cfm, 9.8A.

Kelly Knight
Owner – Goin’ To �e Dogs
Cleveland Tennessee
Intergroom 2010 Rising Star

Kelly Knight
Owner – Goin’ To �e Dogs
Cleveland Tennessee
Intergroom 2010 Rising Star
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CANINE MASSAGE THERAPY (CMT)

EQUISSAGE©

the nation’s leading trainer of professional animal massage therapists …
NOW OFFERS A HOME STUDY CERTIFICATE PROGRAM IN

THE EQUISSAGE PROGRAM 
IN CANINE MASSAGE THERAPY
professionally schools the student in the theory and 
benefits of massage, massage strokes, technique and
sequence, canine anatomy, dog handling, and marketing
your own canine massage practice.

For a free brochure call: 

(800) 843-0224
or write : EQUISSAGE© P.O. Box 447, Round Hill, VA 20142

Visit our web site: www.equissage.com   ·   E-Mail: info@equissage.com
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oral health, seen as reddening gums 
and yellowing teeth. Due to harmful 
mouth bacteria, gingivitis (tartar and 
plaque build-up) becomes common in 
pets, especially those over three years 
old. Left unchecked and untreated, the 
bacteria can migrate to and cause dam-
age to the pet’s organs. In severe cases, 
this can shorten the pet’s life. Close 
attention and consistent treatment is 
key to preventing these conditions. 

In addition to its healing proper-
ties, choosing or recommending a 
zinc-based breath freshener with a 
neutral pH has several other added 
advantages for pets with tell-tale signs 
of bad breath. A pet breath freshener 
with a zinc-based formula neutralizes 
bad breath quickly, helps heal soft 
tissue, and works against plaque and 
tartar forming. After an initial salon 
treatment, recommending a product 
for at-home daily use also works to 

guard against further accumulation of 
harmful mouth bacteria and promotes 
healthy pink gums and whiter teeth for 
good oral health maintenance. With 
no alcohol, which can be drying, or 
bitter-tasting chlorhexidine, which can 
increase calculus formation and stain 
the teeth brown, such a product is 
taste-free, so pets accept it readily with 
the pet’s natural licking action spread-
ing it around the mouth.

Look for zinc-based products in 
gel and spray formulas for pet parent 
preferences and ease of use. Remind 
them to use it daily for best results. 
Regular use also reduces the need for 
vet visits for expensive teeth scaling 
under anesthesia, which is potentially 
risky for older pets.

KNOWLEDGE IS KEY TO 
GROOMER SUCCESS

Groomers who read the ingredient 

labels know what is in the products 
they use for successful outcomes and 
can recommend them with con� dence. 
In demonstrating their know-how, they 
promote and protect pet health and 
thus increase their standing with their 
clients and their referrals—always a 
good thing for their businesses. �

Matthew Faulhaber is Marketing 
Manager of SmartPractice, Inc.’s Pet Care 
Division which markets SoftClaws® pet 
nail caps, PlaqClnz® Oral Cleansing Sys-
tem, PlaqClnz® Gel and Spray, CutisClr 
7.0 pet skin care, OticClr pet ear care and 
the AirMuzzle® among other pet health 
care products. He can be reached at (800) 
433-7297 x 7547; mfaulhab@smartprac-
tice.com. For professional pricing, con-
tact: (800) 433-7297 or info@smartprac-
tice.com. For more information on these 
products, visit: www.smartpractice.com/
groomer or www.groomeroralcare.com.

Check out the pet boarding industry’s ONLY trade magazine! 

www.PetBoardingAndDaycare.com

aglamourbow.com 
aglamourbow@aol.com • (954) 661-6675

Make Your Client’s  
Pets Look and Feel  
FABULOUS!
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T he 2013 Pet Boarding & Day-
care Expo will return to the 
Sheraton Baltimore North 

from November 11 to 14, and it will be 
bigger and better than the 2012 inau-
gural show. Attendees can expect more 
events, larger seminar rooms, and a 
bigger trade show. Seminars will re�ect 
a wide variety of topics, and events 
will o�er plenty of opportunities for 
discussion and networking.

�is year’s expo will kick o� on 
Monday evening with a keynote ad-
dress by Eileen Proctor. At age 44, 
Eileen abandoned a 25-year career in 

corporate marketing to pursue her pas-
sion of quality dog care. All are invited 
to join Eileen as she tells the inspiring 
and motivating story about her jour-
ney from boardrooms to biscuits.   

Seminars will begin Tuesday 
morning and will address a variety 
of topics, including animal behavior, 
animal health, daycare, business, and 
facility design. “Last year’s seminar 
attendance far exceeded our expecta-
tions. Classes sold out and rooms were 
beyond full, because the space we had 
simply was not large enough,” explains 
editor Cindy Agoncillo. �ough the 

show is returning to the same venue 
this year, seminar classrooms will 
be much larger, allowing all who are 
interested in education to attend the 
classes of their choosing. It also a�ords 
the freedom to register for seminars at 
the door.

In response to additional feed-
back, some of the seminars will be 
o�ered multiple times throughout 
the three days of education. �ere will 
be multiple opportunities to attend 
“Reading Canine Body Language” with 
Dr. Valarie Tynes, “Can’t Miss Custom-
er Acquisition and Retention Strate-
gies” with Eileen Proctor, and “Dog 
Bites and Dog Fights in an O�-Leash 
Play Setting” with Robin Bennett. On 
Tuesday afternoon, Robin will join 
Susan Briggs for a four-hour session 
on temperament testing. �ey will also 
o�er a one-hour condensed version of 
this class on �ursday afternoon.

Dr. Valarie Tynes, a board-certi�ed 
veterinary behaviorist, will present 
several sessions on animal health and 
behavior, including a four-hour semi-
nar on understanding exotic pets like 
rabbits, birds, and ferrets. �roughout 
the expo, she will also address feline 
body language, how animals learn, and 
how to read veterinary records. Animal 
health topics also include seminars 
with Chris Quinlan, who 

will explain how to prevent infec-
tious diseases and will emphasize the 
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importance of proper cleaning proce-
dures and hand hygiene to keep both 
clients and sta� healthy. 

Daycare sta� will �nd several 
interesting seminars on the schedule, 
including sessions on o�-leash play 
groups presented by Robin Bennett 
and Susan Briggs. Teena Patel, owner 
and operator of an Orlando-based day-
care, will show you how to expand your 
facility from a daycare into an enrich-
ment center for dogs.

Plenty of business topics are avail-
able for facility owners and manag-
ers. Seminars will address issues of 
liability, business plans, hiring and 
retaining employees, and low-cost 
marketing strategies that include com-
munity outreach programs and media 
exposure. Gretchen Meienburg will 
share tips on performance reviews and 
policies in her practical seminar, “Does 
Your Employee Handbook Need an 
Update or an Overhaul?”

Industry experts will present 
several seminars on facility design 
throughout the show. In a four-hour 
session, Ken Karmie will explain how 
arti�cial grass can give your facility a 
competitive edge. Scott Learned will 
address several design topics from 
noise control and �re protection to 
construction on a budget. Other topics 
will include �ooring, designing for dog 
and cat boarding, and designing for 
daycare.

�e trade show hall will also 
increase in size, which will allow for 
more space and additional vendors. At 
the Pet Boarding & Daycare Expo, the 
trade show is an excellent opportunity 
to learn about new products for your 
facility and purchase old favorites at 
special show prices. Vendors o�er 
a variety of products from kennels, 
cages, and dog beds to sanitation sys-
tems, arti�cial turf, and facility design 
services. �e trade show will be open 

on Wednesday and �ursday and will 
feature over 30 di�erent vendors.

In addition to the seminars and 
trade show, attendees will have the op-
portunity to network with fellow pet 
boarding professionals at the meet and 
greet luncheons. On Wednesday and 
�ursday afternoon, the hotel restau-
rant will be reserved exclusively for 
attendees of the Pet Boarding & Daycare 
Expo. Luncheon ticket holders can 
enjoy a delicious meal while discussing 
the industry with those who are just 
as passionate about caring for pets. 
Share stories, “talk shop,” or use the 
provided discussion questions to guide 
your conversation during this time of 
camaraderie with like-minded pet care 
professionals.

Mark your calendars for Novem-
ber 11–14, 2013, and join us in Bal-
timore for the Pet Boarding & Daycare 
Expo. Registration and more informa-
tion is available at pbdexpo.com. �
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Have you ever had a blade dull 
out and you didn’t have another in 
the same size available? � e sharp-
ening hasn’t come back yet, and 
purchasing a blade from a catalog 
takes too much time. You start 
reverse cuts with other blades to 
accomplish the same cut, and it 
works, but it’s still not the same as 
the right blade. 

� ere is help available in a 
place you would never think of, 
and it may be only a ten-minute 
drive from your salon... � e 
beauty/barber supply store. � e 
blades at the beauty supply store 
are actually the same blade you’re 
using, except they have a di� erent 
numbering system to their blades. 
� ey � t all of the pet grooming 
clippers, as well.

� ere are no “skip-tooth” 
blades with the barber/beauty 
blades, and your steel guard combs 
may not � t. Try them on � rst at 
the store to make sure. � eir blades 
look just like ours, except the 
numbers are di� erent on the back. 
� e beauty blades have saved the 
groomers in our salon a number of 
times during shave downs. �

Je�  Andrews is a World Class 
Sharpener and owner of Northern 
Tails Sharpening, Inc., 251-232-
5353, www.northerntails.com. He 
is an author and pioneer of many 
equipment maintenance videos and 
how-to articles that are appreciated 
by groomers worldwide at no cost. 
Je�  is a member of NDGAA, IPG, 
and NAPCG, and still grooms at his 
shop in Mobile, AL.  

www.123PetSoftware.com
(800) 376 - 0123

incredibly
smart&incredibly
smart

refreshingly
simple
software that runs your business
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PET GROOMING SIZE BARBER/BEAUTY SIZE
#10 #0
#15 #0A
#30 #000 (Cuts like a 40)
#40 #0000 (Cuts like a 50)
#50 #00000 (For Bald Heads)
#9 #1A
#8 1/2 #1
#7F #1 1/2

#5F #2
#4F #3 1/2

CONVERSION BETWEEN GROOMING 
AND BEAUTY/BARBER BLADES

� by Jeff Andrews  �

Find us on 
 Twitter!

@barkleighinc
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• WE ADDED ADVANCED MOTOR BRUSHES FOR LONGER LIFE.
• HEAVIER DUTY HEAT SINK TO COOL MOTOR DOWN.
• 4 EXCITING NEW COLORS TO CHOOSE FROM.
• A 4TH NOZZLE TO COMPLETE THE SET.

NOW AVAILABLE IN

HOT PINK, TURQUOISE, PURPLE RIBBON, LIME!

THE #1 SELLING PET DRYER

GETS BETTER!

Model: #BPD-1 Shown in Hot Pink 1-877-800-2247 | www.b-air.com

BEAR POWER DRYER I
2HP • Dual Speed • 1 Year Warranty

B-Air products are ETL Certified and OSHA Compliant
meeting quality, health, environmental, safety and social accountability standards

CONVENIENTLY AVAILABLE AT YOUR LOCAL PET SUPPLY SHOP OR FAVORITE ONLINE RETAIL STORES
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BREAD & BUTTER GROOMING:  

FAST & EASY
PET TRIMS FOR THE SALON

by Kathy Rose
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T ibetan Terriers, sometimes 
referred to as TTs, are not 
actually terriers, but they did 

in fact originate from Tibet. According 
to breed history, they were originally 
raised as companions for the monks 

living in the high mountains of Tibet. 
� ey wear a double profuse coat that 
comes in a variety of colors. � eir 
amiable dispositions, beautiful coats, 
and long lashes have helped to elevate 
their popularity among the Bread & 

Butter clients.
For the AKC conformation ring, 

they are shown natural with minimal 
styling. Because the typical pet owner 
may have some di�  culty keeping up 
with the abundant coat, professional 
groomers can recommend a shorter 
trim style. 

� e soft, wooly undercoat with 
profuse wavy or straight outer coat 
will require thorough preparation for 
good styling results. First cleanse with 
a quality pet shampoo followed by 
conditioning and � u�  drying. A bit of 
body building product or mousse ap-
plied to the topknot will help with styl-
ing. � e prep work, such as trimming 
of the pads, underwear (sanitary), ear 
cleaning, and nail trimming, are also 
completed before styling.

Fig. 1 Begin clipping a few inches 
behind the withers following the coat 
growth direction, “falling o� ” below 
the widest part of the rib cage (spring 
of rib).

Continue clipping in the coat 
growth direction over the rump and 

BEFORE

AFTER

the TIBETAN 
TERRIER
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Find A Groomer Inc.  PO Box 2489  Yelm, WA 98597   360-446-5348    findagroomer@earthlink.net 

 

PetGroomer.com 2013 

Contests Win Prize$ ● Social Media ● Buyer’s Guide ● Blogs  

Classified Ads 
Grooming’s #1 Buy & Sell Spot 

New & Used Mobile ● Business 4 Sale 
Help Wanted ● Shampoo & Spa ● Suppliers 
Schools ● Home Study ● Equipment & More 

SM 

Over 17,000 GroomerTALK℠ Members 
10 Web Sites & Over 18,000 Subscribers 

Millions and Millions of Pageviews 

To order or to learn more 
visit LupineDealer.com 

and click on EZ Strips

or call Casandra at x. 833 

1-800-228-9653
Mon. - Fri., 9 AM - 5 PM, Eastern

Introducing  
EZ Strips!

Three EZ Strips  
for every size dog. 

Top-selling designs  
that retail from $7.99! 

Just $50  
+ $7 shipping

down the back part of the upper and 
lower thigh, stopping before reaching 
the hock.

Fig. 2 Clip the inside of the leg by 
lifting the opposite leg. Use caution 
when lifting the leg and never lift the leg 
above the hip.

Lift the leg, bending at the knee. 
Clip following the coat growth direction, 
“falling o� ” at the bend in the sti� e. Do 
not clip the coat on the front portion of 
the rear leg. � is will be blended later.

Fig. 3 Move to the front of the dog, 
and clip from just under the jaw, down 
the forechest, and over the point of 
shoulder. � en skim down the front of 
the leg.

Skim down the sides of the leg, 
avoiding the coat on the rear of the front 
leg. � is will be blended later.

Fig. 4 Clip the undercarriage. Clip-
ping both with and against the coat 
growth direction will help smooth the 
natural cowlicks and help to create a 
smooth underline.

Use super blenders to polish a level 
topline, starting an inch or two in front 
of the tail, and stopping just behind the 
withers. � e little extra coat left in front 
of the tail can be used to blend the tail 
onto the back.

FIG. 1

FIG. 2

FIG. 3
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28th ANNUAL FUN IN THE SUN
Dog Grooming Seminar, Trade Show & 

Grooming Competition

BEAUTIFUL NEW LOCATION - WYNDHAM ORLANDO RESORT

Produced by National Dog Groomers Association of America, Inc.
P.O. Box 101, Clark, PA  16113    ph: 724-962-2711      fax: 724-962-1919     

ndga@nationaldoggroomers.com       www.ndgaa.com

WYNDHAM ORLANDO RESORT
8001 International Dr.

Orlando, FL  32819
407-351-2420

Educational & Skill Enhancing Seminar
All Day Friday, Oct. 25th

Governor Career Start Contest

NDGAA  Mini-Workshop

Saturday & Sunday
 Trade Show  - 75+ Vendors

Educational Lectures Educational Lectures 

Two-day Grooming Competition
Divisions A, B & C,  5 Classes

Div. A Groom Team USA sanctioned competition

Saturday evening Halloween Party

Certification Testing

Plus Much Much More!

Fig. 5 Create a smooth transition 
from the back to the neck with curved 
shears.

Tidy the underline to follow the 
natural undercarriage of the dog. 
It should look natural and not too 
straight or overly angled. One method 
for determining placement of the “tuck 
up” is to lift the rear leg, bending it 
naturally. Approximately where the 
knee hits the groin is the location of 
the arch in the loin or the “tuck up.”

Fig. 6 �e rear legs should look 
like parallel columns when viewed from 
the rear. Use super blenders or thin-
ning shears to trim the stray hairs and 
shape the coat.

�e coat on the upper rear portion 
of the thigh should be tight, rounding 
up over the point of rump.

Fig. 7 Accentuate the shelf on the 
rear between the hip and the tail set, 

FIG. 4

FIG. 5

FIG. 6

FIG. 7
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blending the extra coat that was left 
directly in front of the tail.

Scissor compact, round feet by 
� rst creating squares and then trim-
ming the corners. If you have trouble 
creating a balanced leg, try rounding 
the feet before trimming the legs.

Fig. 8 Blend the sides of the front 
legs to the rear portion of the front 

legs. � e front legs should appear as 
parallel columns.

Fig. 9 Use thinning shears to trim 
the eye corners. Do not trim the nose 
bridge.

Lift the longer topknot coat 
between your index and middle � ngers 
and trim. � e use of products such as 
� ick and � icker on the topknot will 

FIG. 8

FIG. 9

FIG. 10

FIG. 11

FIG. 12
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add body and help the coat to stand up.
Fig. 10 Use thinning shears to 

blend a rounded muzzle and shape 
the eye visor. When viewed from the 
side, the eye should be visible. Comb 
the visor forward and trim the stray 
edges.

Blend the coat from under the 
ears to the sides of the neck and up 
onto the crest.

Fig. 11 With the ears hanging 
naturally, use curved shears or thin-
ning scissors to tidy the ears.

Fig. 12 Hold the tail straight 
out, comb the coat downward, and 
tidy the tail in a semicircular shape.

When creating a trim style on 
a purebred dog, it is important for 
the groomer to � rst become familiar 
with the breed standard. Although 
the pet is not being shown, the 
professional groomer should be able 
to o� er a “pet” trim that is loyal to 

the breed pro� le and emulates the 
essence of that particular breed’s 
structural characteristics. 

� e compact body of the Tibetan 
Terrier is square and well balanced. � e 
topline is level with a slightly arched 
loin (tuck up). � e sti� es are well bent, 
and the hocks are set low. � e forelegs 
are straight, and the feet are round. 
All of these descriptions come directly 
from the breed standard. Study the 
breed standard and use these clues as 
directions on your grooming map, and 
you will indeed create another Bread & 
Butter client! �

Groom 
   Expo 

September 19–22
Hershey Lodge
& Convention Center

www.GroomExpo.com

25years
For a QUICK 

Response from 
Advertisers, 

please use the 
Reader Service 
Card Number! 

No additional equipment is necessary.  
No initial setup cost, no sign-up fees. 

Our system is truly one of a kind!

petinmind.com

YOUR CUSTOMERS IN REACH

An easy platform for communication  
with customers

Confirm appointments and send 
reminders with automatic phone 
calls, emails, and SMS text messages

TRY IT FOR FREE FOR 30 DAYS!
Call (305) 504-1082 to enroll or visit us online.

MISSED APPOINTMENTS?
NEVER AGAIN!NEVER
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LAS VEGAS, Nevada — � e 
winners of the 2012 Cardinal Crystal 
Grooming Achievement Awards—the 
grooming industry’s version of the Os-
cars—were recently announced at Su-
perZoo at Mandalay Bay in Las Vegas. 
Sponsored by Cardinal Pet Care and 
marketed by McFadden Publications, 
the Cardinal Crystal Awards celebrate 
the best and the brightest in the com-
petitive pet grooming industry with 
awards in eight di� erent categories.

� is year’s Competitive Groomer 
of the Year Award was won by Lindsey 
Dicken, a National Certi� ed Profes-
sional Groomer from Altamonte 
Springs, Florida and last year’s Cardi-
nal Crystal American Groomer of the 
Year. Best known for grooming Bichon 
Frises, Lindsey has won numerous 
grooming awards in the past, includ-
ing World Champion Poodle Groomer, 
Intergroom’s American Groomer of the 
Year, and the Lynn Carver Memorial 
Award for Best All Around Pet Stylist 
in 2008 and 2010.

Lisa Correia, Mary Oquendo and 
Sue Pratt, were this year’s recipients of 
the David G. Salzberg Award, pre-
sented annually to the individual or 
organization who makes outstanding 
contributions to competitive groom-
ing and groomers in general. Correia, 
Oquendo and Pratt tirelessly helped 
other groomers worse o�  than them 
during Hurricane Sandy. Each of them 
helped in their own way, including 
volunteering at shelters, o� ering free 
grooming to those a� ected and provid-
ing pet supplies to people and busi-

nesses throughout the area. 
Other 2012 Cardinal Crystal 

Grooming Achievement Award winners 
include:

• Sue Zecco, Grooming 
  Contest Judge of the Year 
• Jodi Murphy, Mobile 
  Groomer of the Year 
• Best Friends Pet Care Centers,   
   Retail Grooming Salon of the 
   Year 5+ Units 
• Yankee Clipper, Retail Grooming 
   Salon of the Year 5 Units or Less 
• Irina Pinkusevich, 
  Congeniality Award 
• Jackie Boulton, International 
  Groomer of the Year

Cardinal Pet Care is a solar-
powered company “Devoted to Pets, 

People and the Planet.”  In addition to 
providing pets with the highest quality 
products, Cardinal is dedicated to the 
environmental directive of Reduce, 
Reuse, Recycle and Pre-cycle whenever 
possible. Demonstrating its commit-
ment to the environment, Cardinal has 
solar-powered corporate o�  ces, ware-
houses and manufacturing facilities in 
Azusa, CA. 

For more information, visit the 
Cardinal Crystal Grooming Achievement 
Awards website at www.cardinalcrysta-
lawards.com. More information is also 
available on the Cardinal Crystal Groom-
ing Achievement Awards Facebook page 
-www.facebook.com/cardinalawards.

INDUSTRY NEWS

READER SERVICE CARD #10442

ONE-STOP SERVICE PROVIDER

877-437-7095 • www.vitalst.com
Ship to:  199 New Road, Suite 61 #194, Linwood, NJ 08221

Email: customerservice@vitalst.com        

The Ultimate Service Provider 
that “Never Skips a Beat”

Call Before 
Shipping 

for Details

Mention Code: 

VG813CLIP 
for offer

3  High Quality Sharpening Services 
that Save You Money$$$!

3  Rapid Turnaround Time 

3  Quality Control Testing

877-437-7095 • www.vitalst.com877-437-7095 • www.vitalst.com

ONE-STOP SERVICE PROVIDER

Animal 
Nail Clipper 
Sharpening 

included
with any order 

$25 & up! 

Quality Sharpening & Repair Since 1970
(Not to exceed 
3 pair per order)

WINNERS OF THE 2012 CARDINAL 
CRYSTAL ACHIEVEMENT  AWARDS
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READER SERVICE CARD #10460

GROOM EXPO
SHOW SPECIALS

PROFESSIONAL DOG SHEARS
One for $40
Two for $70
Three for $90

THESHEARSDEPOT.COM 
(877) 699-5553

VISIT US IN THE CONVENTION HALL!

FREE SHEAR CASES 
WITH YOUR PURCHASE!

NEW PRODUCT NEWS

Groomer’s Goop
Groomer’s 

Goop is the 
profession-
als choice to 
‘degrease’ 
the coats 
of Persian, 
Himalayan, 
Maine Coon 
Cats, and all 
long-haired 
dogs. It is an 

enriched formula containing both lano-
lin, glycerin, Vitamin E and Aloe Vera to 
better treat your animals skin and deal 
with stud tail. Nothing works better 
preparing your pet for show to remove 
grease, oil, tar, sap or skunk from 
their coat. Groomer’s Goop formula is 
specially designed to remove the most 
difficult stains, whiten yellowing areas, 
and leave your pets coat clean, lus-
trous, full of body and grease-free. For 
application convenience, Groomer’s 
Goop is now available in either a crème 
or liquid. For additional information, 
request Reader Service card #10443.

Canine Mud Bath Treatments  
From Madra Mór Co

Madra Mór Co. has introduced 
four distinct canine mud bath treat-
ments to cleanse, protect and re-
juvenate: Flea Relief Mud, Mobility 
Mud, Soothing Mud, and Shed Safely 
Mud. Clean up with Madra Mór mud! 
Combining the exfoliating, detoxifying, 
and cleansing capabilities of our earth’s 
clays with the moisturizing protection 
of essential omega oils than we infuse 
Mother Nature’s time tested ingredients 
to target goals for the ultimate well-
ness experience. Skin absorbs. Offer 
your client’s a zero calorie, nutrient and 
omega oil rich supplement or alterna-
tive in a convenient package. Nature’s 
Way to Clean & Treat. For additional 
information, request Reader Service 
card #10444.

Doggie Diva
Doggie Diva is 

a natural, alcohol-
free grooming 
line designed for 
furry dogs. This 
product line is the 
brainstorm of the 
creator of Diva by 
Cindy hair prod-
ucts to cleanse 
and beautify hair. 
Doggie Diva offers 

an alternative to eliminate the tangles 
while bringing out the true essence and 
beauty of the long hair dog’s fur. Cur-
rently Doggie Diva offers two products 
in their line. A shampoo created with 
botanical ingredients and the Detangler 
spray that can be used as a leave-in 
conditioner when bathing or a daily 
detangler. For additional information, 
request Reader Service card #10445.

Baskerville Ultra Muzzle
The Com-

pany of Animals 
is offering their 
popular Basker-
ville Ultra Muzzle 
in a new, friendly 
powder blue 
color option. Un-
like other muzzles 
on the market, 
the Baskerville Ul-
tra allows the dog 

to pant, drink and even be fed. Created 
for proper fit and supreme comfort, this 
muzzle is sculpted from material that’s 
extremely tough and durable, yet mal-
leable and soft to the touch. The inside 
is even padded with soft neoprene for 
extra comfort. Available in six sizes 
with an easy to fit metal buckle, the 
Baskerville Ultra Muzzle is designed to 
fit dogs of practically any size or breed. 
Pricing begins at $12.99 and increases 
with muzzle size, all purchases include 
a detailed guide filled with helpful train-
ing tips great for educating staff and 
pet parents. For additional information, 
request Reader Service card #10446.
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for grooming 
industry news 
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“YOU NOW HAVE A BETTER CHOICE” We 
are also groomers. Website has free videos and 
articles on blade and clipper care. Steel Blades 
$5.00, Ceramic $6.00, Regular shears $5.00, 
convex $10. Sharkfi n certifi ed. Trimmer  blades 
$6.50, 5-N-1 blades refurbished (new parts, not 
sharpened) $10. Clipper repair (Andis, Laube, 
Wahl). Mail-in service has 48 hour turnaround, 
$5.00 RETURN SHIPPING ALL ORDERS, 
Website has all information. Est. 1995. Northern 
Tails Sharpening Inc, Mobile AL Call 251-232-
5353 www.northerntails.com.

EACH blade examined personally, sharpened 
to perfection, demagnetized and tested. Sockets 
and springs adjusted, blades individually sealed, 
READY TO USE. Sole proprietor w/ 20+ years 
experience. FACTORY-TRAINED to sharpen 
shears/blades. Customized tip sheet included 
w/ order - PROMPT RETURN. Clipper Blades 
$5,Shears $7, S/H $7. PA residents add 7%. 
John’s Sharpening, 1213 Middle St., 
Pittsburgh, PA 15212-4838. (412) 321-1522 
JKosakowsky@hotmail.com.

12 years experience, factory trained. Clipper 
blades $5, Scissors $7-16, Clipper repair $17 
plus parts. Quick service, free blade box. Visa, 
Mastercard and check accepted. Call Robb 
(301) 992-5402, robbsharp01@yahoo.com

Wholesale designer bandanas. Rolled-edged. 
Per Dozen prices: $6.00  – Sm.; $8.00 – Med.; 
$15.00 – Lg.; Gigantic selection. Call Now! (301) 
746-4327.

GroomingBows.com/ 200 Models to choose 
from. Quality in mind. 100% hand made. Satis-
faction Guaranteed. Call: Edgar 305-945-8903.

Four different sizes, lots of beautiful prints 
and solids. Christmas, Halloween, Thanksgiv-
ing, Valentine’s, St Patrick’s Day and 4th of 
July holidays are available. New bows available 
on our website. Order early for best selection. 
Elchar Dog Bows (800) 972-5857. 
www.elcharbows.com.

Dog Grooming Business for Sale. Established 
14 years. Fully equipped with retail pet supplies. 
Rental building. Great location and large clien-
tele. Laundry & Offi ce area. Call 1-301-824-3371.

Well established grooming and small animal 
boarding business for sale. This business is 
located in Maryland near the District of 
Columbia. Owner is retiring after 23 years. 
Contact Leslie (301) 335-4220.

BLADES & SHARPENING

BOWS & ACCESSORIES

Call (717) 691-3388 ext 210 
to place a Classifi ed.

Classified 
Advertisements 

GET RESULTS! Rates: 25 words or less – $50.00. 
Each additional word – $2.00 each. 

Classifi ed ads must be prepaid.  
Call for issue deadlines. 

Agency Discounts Do Not Apply.

Sharpening 
       Sales & Repair

120 Fourth Street • Mt. Wolf, PA 17347
(717) 266-7348 • (888) 742-7745

info@precisionsharp.com
www.precisionsharp.com

Sharpening Sharpening Sharpening 
           Sales & Repair     Sales & Repair     Sales & Repair

READER SERVICE CARD #10447

The Grooming Industry’s 

BEST 
video resource! 

CLASSIFIEDS CALL (717) 691-3388, EXT. 210 
TO PLACE A CLASSIFIED.

READER SERVICE CARD #10448

BUSINESS FOR SALE

Groom 
   Expo 
September 19–22
Hershey Lodge
& Convention Center

www.GroomExpo.com
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Klip Kards Client Index & Extender Cards

EXTENDERS STAPLED TO YOUR FILLED 
KLIP KARD ADD MORE RECORD SPACE!

Giant Klip Kard
5” x 8”

Medium Klip Kard
4” x 6”

Regular Klip Kard
3” x 5”

Available Colors

AVAILABLE IN PACKS 
OF 100, 500, or 1000!

ARE YOUR CLIENT FILES A DISASTER? 
These client index cards will stand up against the daily abuse 

of any active grooming salon and will provide you 
with basic information on your grooming client.

Track injuries, sensitive areas, medical problems, services, and more!

Barkleigh Productions, Inc.
barkleigh.com • barkleighstore.com • (717) 691-3388

READER SERVICE CARD #10449
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CALIFORNIA
GROOM & KENNEL EXPO
2/20/2014 — 2/23/2014
Pasadena CA
(717) 691-3388
info@barkleigh.com
www.groomandkennelexpo.com

FLORIDA
28TH ANNUAL NDGAA 
FUN IN THE SUN SHOW
10/25/2013 — 10/27/2013
Orlando FL 
724-962-2711 
ndga@nationaldoggroomers.com
www.ndgaa.com

GEORGIA
ATLANTA PET FAIR 
3/6/2014 — 3/9/2014
Atlanta GA
770-908-9857
atlantapetfair@yahoo.com
www.atlantapetfair.com

ILLINOIS
PET INDUSTRY 
CHRISTMAS TRADE SHOW  
9/20/2013 — 9/22/2013
Chicago IL 
(312) 663-4040 
hhbacker@hhbacker.com

ALL AMERICAN 
GROOMING SHOW
8/14/2014 — 8/17/2014
Wheeling IL
(717) 691-3388 
info@barkleigh.com
www.aagroom.com

MARYLAND
PET BOARDING 
& DAYCARE EXPO
11/12/2013 — 11/14/2013
Baltimore MD
(717) 691-3388 
info@barkleigh.com
www.pbdexpo.com

MISSOURI
GROOM CLASSIC 2014
5/2/2014 — 5/4/2014
Kansas City MO 
800-705-5175 
groomclassic@comcast.net
www.groomclassic.com

NEW JERSEY
INTERGROOM 
4/5/2014 — 4/7/2014
Secaucus NJ
781-326-3376
intergroom@Intergroom.com
www.intergroom.com

OHIO
PETQUEST 
6/12/2014 — 6/15/2014
Wilmington OH
(717) 691-3388
info@barkleigh.com
www.pqgroom.com

PENNSYLVANIA
GROOM EXPO 2014
9/18/2014 — 9/21/2014
Hershey PA 
(717) 691-3388 
info@barkleigh.com
www.groomexpo.com

RHODE ISLAND
NEPGP FALLFEST
10/11/2013 — 10/13/2013
Warwick RI
info@barkleigh.com
www.newenglandgrooms.
com

VIRGINIA
THE NDGAA D.C. 
METRO GROOMFEST 2014 
6/6/2014 — 6/8/2014
Vienna VA
(724) 962-2711
ndga@nationaldoggroomers.com
www.ndgaa.com

WASHINGTON
NORTHWEST 
GROOMING SHOW 
4/10/2014 — 4/13/2014 
Tacoma WA
(717) 691-3388
info@barkleigh.com
www.nwgroom.com

WISCONSIN
WAPPS PET 
STYLIST INVITATIONAL 
10/20/2013 — 10/20/2013 
Oconomowoc WI 
(608) 795-9837 
wisconsinpetstylist@gmail.com
www.WisconsinPetStylist.org

NEPGP FALLFEST
10/11/2013 — 10/13/2013
Warwick RI

PET BOARDING 
& DAYCARE EXPO
11/12/2013 — 11/14/2013
Baltimore MD

GROOM & KENNEL EXPO
2/20/2014 — 2/23/2014
Pasadena CA

NORTHWEST 
GROOMING SHOW
4/10/2014 — 4/13/2014
Tacoma WA

PETQUEST
6/12/2014 — 6/15/2014
Wilmington OH

ALL AMERICAN 
GROOMING SHOW
8/14/2014 — 8/17/2014
Wheeling IL

GROOM EXPO
9/18/2014 — 9/21/2014
Hershey PA

EVENTS

CALENDAR OF EVENTS TO LIST YOUR EVENT, SEND IT TO 
ADAM@BARKLEIGH.COM

Barkleigh Productions, Inc.
(717) 691-3388 • Fax (717) 691-3381
www.barkleigh.com
www.groomertogroomer.com

Proverbial Wisdom
A son who mistreats his 
father or mother is a 
public disgrace.

Proverbs 19:26
Living Bible

READER SERVICE CARD #10450
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The
Ferocious

Flea

Keeping your Pet Flea Free 	 In	many	areas	of 	the	country,	flea	control	is	a	year	round	necessity.	
	 In	conjunction	with	continuing	premise	control,	many	pet	owners	have	great	success	with	oral	or	topical	products	that	are	administered	once	a	month	to	their	pet.	They	come	in	a	variety	of 	brands	like	-	Advantage®, Frontline®, Revolution®, and Program®.		 There	are	specific	formulations	for	dogs	and	cats,	and	most	are	approved	to	use	on	puppies	and	kittens	six	to	eight	weeks	and	older.	Read	and	follow	the	instructions,	making	sure	to	use	the	product	that	is	specified	for	your	pet.	These	products	are	extremely	popular	because	of 	their	once	a	month	convenience,	ease	of 	application,	and	effectiveness.	Most	are	waterproof,	allowing	your	pet	to	be	bathed,	or	to	swim,	without	decreasing	the	product’s	effectiveness.		

	 Also,	keeping	your	pet	flea	free	with	this	continuous	protection,	is	far	less	costly	than	trying	to	eliminate	an	infestation	on	your	pet	and	in	your	home.

Are there any disadvantages to these products?
	 Fleas	have	to	come	in	contact	with	the	product	to	be	killed.	That	means	that	fleas	actually	have	to	get	on,	and	could	possibly	bite	your	pet,	before	they	die.	There	is	also	a	possibility	of 	skin	irritation	at	the	site	of 	application.

Sweet Success
	 Tiny	fleas	can	create	huge	problems.		By	working	with	your	pet	care	professional	and	following	their	recommendations	about	products	and	their	correct	usage,	and	by	diligently	treating	and	protecting	your	pets	and	their	surroundings,	you	and	your	pets	can	kiss	the	ferocious	flea	goodbye.

The
Ferocious

Flea
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Your 
Pet Care 

Professional

If  you have a friend who could  benefit from this publication,
please pass it on.

Pet Care Series #5

J872

cause any irritation to himself. Remember that 
his freshly clipped nails may be sharp and can 
easily irritate his puppy skin. If you have any 
questions or concerns, contact your groomer 
immediately.

Taking care of your Puppy at home…
 Between professional groomings, you  
may need to brush and bathe your puppy at 
home. Your groomer can recommend and 
supply the equipment and coat care products 
that you will need. 
 She will also be happy to demonstrate the 
correct brushing and combing techniques that 
you need to learn to properly care for your 
puppy.

Mission Accomplished  
– a Happy Puppy!
 Because you and your professional 
groomer took the time to introduce your puppy 
to grooming in a step-by-step, gentle, loving 
way, you made your puppy’s all-important 
first visit to the grooming salon a wonderful 
experience that will help him enjoy being 
groomed throughout his life. 

Puppy’s
First Visit 
to the 

Grooming 
Salon
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Your 
Pet Care 

Professional

If  you have a friend who could  
benefit from this publication,

please pass it on.

Pet Care Series #4J590

Ask Your Groomer  
for a Copy  

of
Learning to Brush  

Your Pet  
Pamphlet

sprays that make brushing easier, will 

enable you to make grooming time at  

home an enjoyable experience for you  

and for your pet.

The Big Payoff…a Happy Pet!

 One of  the most wonderful, caring 

things you can do for your pet is to spend 

time together. Make grooming a special 

bonding time between you and your pet.

 If  you begin brushing while his hair 

is short and not tangled, he will be more 

accepting of  it. Start with very short 

sessions and gradually lengthen them as 

your pet learns to enjoy daily grooming. 

Use treats and plenty of  praise to reinforce 

a positive grooming experience.  

 Be sure to use the brushing technique 

that your groomer demonstrated to you, 

also see the pamphlet Learning to Brush Your 

Pet. The importance of  thorough brushing 

followed by a complete combing cannot  

be overemphasized.

 This small investment of  your time  

can pay off  with tremendous benefits in 

your pet’s happiness and well being, not to 

mention his appearance.  

 Working together with your groomer 

to obtain the proper products for your 

pet’s care and to learn how to use them 

correctly, will ensure that your pet looks 

and feels his best at all times. 

When 
Your Pet 
Needs a 

Smoothie
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Your 
Pet Care 

Professional

If  you have a friend who could  

benefit from this publication,

please pass it on.

Pet Care Series #3
J590

 Written by Professional Groomers 
for Your Clients!

Pet Care Series 
Brochures

These quality brochures not only answer 
the constant questions you get from pet owners, 

but they will also help you sell products that work 
and that you personally believe in – products that 

you retail. They will teach your client how to 
care for their pet between groomings, 

which will save you lots of time. 
Great promotional tools as well!

MIX & MATCH PACKS OF 100 
WHEN ORDERING 1000!

AVAILABLE IN PACKS OF 
20, 50, 100, 500, or 1000!

Smoothie

How Often Should My Pet Be Groomed?

	 The	duration	of 	time	between	professional		

groomings	can	vary	greatly	bet
ween	dogs	of 	the	same	

breed.	Coat	condition,	h
air	type,	density,	and	clim

ate	

are	just	some	of 	the	variables.	A	lot	
depends	on	how	

much	home	grooming	you	are	willing	to	off
er	to		

your	pet.
	 Here	are	some	guidelines	suggested	b

y	grooming	

authorities.	Your	profess
ional	groomer	can	be	more	

specific	about	your	pet.	
If 	you	don’t	brush	and	c

omb	

regularly,	choose	the	ear
lier	time	frame.

Afghan	
3-6	weeks

Airedale	
6	weeks

Bedlington	Terrier	
4-6	weeks

Bichon	Frise	
4	weeks

Bouvier	
8-10	weeks

Brittany	Spaniel	
8-12	weeks

Cairn	Terrier	
6-10	weeks

Cocker	Spaniel	
4-8	weeks

Collie	
6	weeks

Dandie	Dinmont	Terrier	
6-8	weeks

Golden	Retriever	
8-12	weeks

Irish	Setter	
8-10	weeks

Kerry	Blue	Terrier	
4-8	weeks

Lakeland	Terrier	
6-8	weeks

Lhasa	Apso	
3-4	weeks

Maltese	
4	weeks

Old	English	Sheepdog	
4-6	weeks

Pekingese	
6-12	weeks

Pomeranian		
12-16	weeks

Poodle	
4-6	weeks

Schnauzer	-	Miniature	
6-8	weeks

	 Standard	
8	weeks

	 Giant	
10	weeks

Scottish	Terrier	
6-10	weeks

Shih	Tzu	
3-4	weeks

Silky	Terrier	
6-8	weeks

Skye	Terrier	
4-8	weeks

West	Highland	White	Terrier	 6-8	weeks

Wire	Fox	Terrier	
6	weeks

Yorkshire	Terrier	
4	weeks

Learning 
to Brush 
Your Pet
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Pet Care 

Professional

If  you have a friend who could  

benefit from this publication,

please pass it on.
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Barkleigh Productions, Inc.
barkleigh.com • barkleighstore.com • (717) 691-3388

Once It Is Removed, What Should I Do?
Cleanse the area around the bite thoroughly 

and apply an antiseptic to it. If you wish to have 
the tick examined by your pet’s veterinarian 
or your doctor, wrap the tick in a damp paper 
towel to protect it from dehydration (which 
could make it very difficult or impossible to 
identify) and seal it in a plastic bag.

Is There Any Way to Know How Long the 
Tick Has Been on My Pet?

If the tick looks flat, it has probably attached 
recently. If the tick is engorged, it may mean 
that it has been feeding for an extended time. 
The longer a tick has been feeding on your pet 
(or you) before being discovered, the greater 
chance that it will transfer disease. In many 
cases a ‘bullseye rash’ will appear at the site of 
a tick bite.

Proper Disposal of a Tick
Once the tick has been removed, place it in a 

sealed container or a small sealable plastic bag. 
You can add a squirt of tick spray to kill it, or 
simply seal the bag or container and place it in 
the trash. Ticks need humidity to survive and 
will perish without it. Do not flush ticks down 
the toilet. They can survive in the water.

We Are Here to Help You
Ticks are far too dangerous to ignore. Just 

one bite from these tiny terrors could affect you 
or your pet for the rest of your lives. Your best 
defense against ticks and the diseases they carry 
is prevention. 

We can recommend tick removal tools and 
a wide range of the products you may need to 
protect your pets and their environment. Please 
ask for product recommendations that will 
safely protect you and your pet from these tiny, 
treacherous predators.

Ick! 
A Tick!

Protecting Your Pets and Yourself

Pet Care Series #7

Your  
Pet Care  

Professional

If you have a friend who could  
benefit from this publication,  

please pass it on.

#PS-6  Barkleigh Productions • Mechanicsburg, PA 17055
(717) 691-3388 • info@barkleigh.com

www.barkleigh.com

READER SERVICE CARD #10451



GroomertoGroomer.com78 Groomer to Groomer • Vol 32 Ed 9 • September 2013

 Inexpensive • Convenient • Colorful

GIVE YOUR CLIENTS A GENTLE NUDGE 
FOR GROOMING!

#205 (R-2)

 Ethel... I think
 this dog is trying to tell 

me something!

W1336

#204 (R-1)

Just A
Reminder

for A
Very Busy

Pet

#202 (M-1)

#203 (MV-1)

#206 (R-3)

J1188

Large and Small�
       We groom 
               ’em all!

#201 (HB-2) #212 (M-2)

W1334

#211 (R-9)#209 (R-6)

L   ve to be 
Professionally Groomed!

Dogs… and Cats, too

❤ 

#207 (R-4)

#208 (R-5)

Just PAWS-ing...Just PAWS-ing...

#210 (R-7)

MIX & MATCH PACKS OF 100 
WHEN ORDERING 1000!

AVAILABLE IN PACKS 
OF 20, 50, 100, or 1000!

Reminder & Klient Postcards

Barkleigh Productions, Inc.
barkleigh.com • barkleighstore.com • (717) 691-3388
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GroomertoGroomer.com

 Inexpensive • Convenient • Colorful

GIVE YOUR CLIENTS A GENTLE NUDGE 
FOR GROOMING!

#205 (R-2)

 Ethel... I think
 this dog is trying to tell 

me something!

W1336

#204 (R-1)

Just A
Reminder

for A
Very Busy

Pet

#202 (M-1)

#203 (MV-1)

#206 (R-3)

J1188

Large and Small�
       We groom 
               ’em all!

#201 (HB-2) #212 (M-2)

W1334

#211 (R-9)#209 (R-6)

L   ve to be 
Professionally Groomed!

Dogs… and Cats, too

❤ 

#207 (R-4)

#208 (R-5)

Just PAWS-ing...Just PAWS-ing...

#210 (R-7)

MIX & MATCH PACKS OF 100 
WHEN ORDERING 1000!

AVAILABLE IN PACKS 
OF 20, 50, 100, or 1000!

Reminder & Klient Postcards

Barkleigh Productions, Inc.
barkleigh.com • barkleighstore.com • (717) 691-3388 READER SERVICE CARD #10132

 Like a teacher, now you can grade each pet from 
an A+ to an F. A time-saving checklist of common 
recommendations is included with space for your 
personal comments. It doubles as a reminder or 
appointment card. Your clients will tell their friends 
about your caring pet report card.

Available Colors Pet Report Cards

Little Angel Award

“This certifi es that _____ has successfully completed a professional grooming in our 
establishment. Your pet has exemplifi ed courage when confronting combs, brushes, clippers, 

and scissors and has shown valor in crossing the waters of shampoo, creme rinse and dip. 
It is with great pride that your pet has been selected as a Paw-fect specimen of beauty 

to be held in highest esteem by this grooming establishment.”

 Indicate color number when ordering.
25 Awards $15
100 Awards $35

Great gift for puppy’s fi rst grooming, 
new clients, promotions, and incentives!

Available Colors

Barkleigh Productions, Inc.
barkleigh.com • barkleighstore.com • (717) 691-3388

READER SERVICE CARD #10453
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On Barkleigh Honors  
nominations for New  
Product of the Year:

“Whoo Hooooooo!!!!! 
I am so happy about 

the nomination for my “Pet 
Chalk” Thank you for help-
ing me make the world more 
colorful, one dog at a time!”

— Dawn Omboy

“We are absolutely  
delighted to have 

been nominated for the Bar-
kleigh Honors New Product 
Of The Year! The Barkleigh 
Honors are one of the biggest 
awards in the US grooming 
industry. They are hosted 
by Barkleigh Productions, 
who are behind many of the 
major publications and trade 

shows in the US grooming 
industry. We are thrilled and 
honoured to be considered, 
and hope our US “Animolo-
gists” will lend us their vote!!” 

— Animology

“I use almost all of 
those, great stu�! 

Congrats all!” 
— Nicole Kallish

On Barkleigh Honors  
nominations for Judge  
of the Year:

“Wow! I want to say a 
huge thank you, I did 

not know. Also congrats to all 
the nominees in all catego-
ries! I feel so honored to be 
amongst a list of such AWE-
SOME people!”

— Kathy Rose

On the 25th anniversary  
of Groom Expo:

“Can’t believe that 
show is 25 years old. I

          remember the �rst one. They 
had indoor pool and WWF 
wrestlers were swimming 
in pool. Groomers had their 
nose to glass looking at the 
wrestlers.” 

— Theon Andrew

READER SERVICE CARD #10454

Like us on Facebook and join the conversation!  
facebook.com/groomertogroomermagazine

READER  FEEDBACKA selection of  
comments taken from 
our Facebook page and 
the comments section of 
GroomertoGroomer.com

 

   Poly Pet Tubs 
 
 

Innovative ● User-Friendly ● Extremely Durable 
 

— Explore our website for complete information — 
 

Professional quality, but at a much lower price. 
BY FAR the best warranty in the industry! 

 
 

"We agree that they're the nicest on the 
market!" 
 
"I bought one of your tubs 6 years ago. 
It is absolutely fabulous, which is why 
I'm ordering another one now!" 
 
"Your tubs are fantastic! People love 
the white, cleanliness, ease of access 
and lack of noise." 

PolyPetTubs.com 
 

(585) 388-0216 
 

info@polypettubs.com 

“No tub is easier 
to keep clean!” 
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BARKLEIGH HONORSBARKLEIGH HONORSBARKLEIGH HONORS

WHO WILL BE WHO WILL BE WHO WILL BE WHO WILL BE WHO WILL BE WHO WILL BE WHO WILL BE WHO WILL BE WHO WILL BE 
HONORED?HONORED?HONORED?

Watch the 2013 Barkleigh Honors awards 
LIVE at Groom Expo and on GroomerTV 

SATURDAY, SEPT. 21 AT 7:30 PM

READER SERVICE CARD #10455
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On Jay Scruggs judging 
at SuperZoo while mic’d:

“I loved hearing him inter-
act with each groomer.” 

— Belle Wead

On Barkleigh Honors 
Awards nominations:

“Love that Ann (Sta� ord) 
is nominated, she has 

given years of dedication to our 
industry.” 

— Carrie Aragon

On Barkleigh Honors 
Awards nominations for 
Up and Coming Judge:

“Oh boy! I really don’t 
know how you could

          chose... Cheryl and Kendra are 
both great groomers, teachers

          and judges! This is going to be a 
tough competition!” 

— Joy Snell

“Wow just found out that I 
was nominated for this

          award. I’m so honored to be in 
the same category with my

          fellow Judges.” 
— Cheryl Purcell

On voting for Barkleigh 
Honors Awards nominations 
for Speaker of the Year:

“Done... Not an easy 
choice due to the fact 

that there [are] so many great 
people and speakers on the list! I

          am quite comfortable with my 
choice.” 

— Kerry Kelly

Read Groomer to Groomer Online!
www.GroomertoGroomer.com

READER SERVICE CARD #10456

READER SERVICE CARD #10457
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TAKING CORDLESS TECHNOLOGY TO THE NEXT LEVEL

COMBINING THE POWER & DURABILITY OF LITHIUM ION BATTERY INNOVATION
AND THE UNSURPASSED CUTTING PERFORMANCE OF THE ADJUSTABLE ‘5 IN 1’ CLIPPERS AND BLADES 

GIVING PROFESSIONALS THE BEST IN CORDLESS CLIPPER OPTIONS

MORE
P O W E R

MORE
T O R Q U E

MORE
RU N  T I M E

MORE
CHARGE CYCLES

1.800.PRO.WAHL www.wahlanimal.com

POWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUMPOWERED BY LITHIUM

READER SERVICE CARD #10458



“Rely on Ryan’s”™

“Rely on Ryan’s”™

M I X & M A T C H Ryan’s Makes Buying at the Lowest Price Easy We Feature Your Favorite 
Brands and Allow You to Mix & Match Styles & Sizes for the Best Prices

H a l l o w e e n  2 0 1 3

INCLUDES 

SHAMPOOS!

On Orders 
$150.00 
or More
Must Use Coupon Code 
 Some Exclusions Apply

Expires 10/31/13
FSSS

Need Equipment? Ship it for Free!

FREE Shipping* When You Purchase $2000 or more of Paw 
Brothers® Professional and Value Groom® Equipment.  

Must Use Coupon Code. Some Exclusions Apply

*Within the contiguous United States Only.

1-800-525-7387   Best Prices...Best Brands...TM

www.RyansPet.comw
w

w
.ryanspet.com    1-800-525-

73
87

“Rely on Ryan’s”
TM

©2013 G&G Distribution Inc. All rights reserved.  Pricing, shipping terms and manufacturer specs subject to change.
Prices good through September 30, 2013  - While Supplies Last

Expires 10/31/13

EQFS
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